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Market Cap  159.459 USD

3. BEP &4

4. Valuation - P/MAU Method S w

<Earning Table> Balance sheet data

Net Asset 14.259 USD
(in thousand USD) 16A 207A 0184 20194 | 2R0E PE A0ME 20PE 20 PBR 11.18
Met revenues AT 0267 619340 1016688 TIIME 2897207 53413 GOTTME 0006602
Moile games S35 387M MOS0 ST M09 TEIIED G725 MmO 1143361 ROE -18.43%
Live broadcasting and VAS 1948 25466 7RG 2461 2803 1306043 2731891 3444733 3772390
Advertiing 009 BAT fOSH S| 16 SIS 1095TR0 1AGRETO  3M20%
others BORZ 11193 21520 108308 170831 268501 422756 GESE20 1480
Yo (%) 372% 67% 64%  6B3%  603%  TAS%  36%% 01% Earning data
Cost of revenuss 15022 24T8BE 491024 B3IS1) 1244409 1B1BS10 2848299 3470027 393512 PER N/A
GME 47T 2% AT 6% 3% U 4% S03% 563%
Operating expenses UGB VG022 29TAD 2Bl AADBRT O34T 1A34ETS 1743574 20174 12M EPS -0.6 USD
B 3208 B3R 0936 2ME T4 143913 BA0Z30 17R3TAT 3052741 Net loss 1.95 9 USD
OPMeH|  ITIO% A% TT% 21% -10%% % T6d% B3% B )
Yorty TH 2% W 2% SR mem o % T Operating loss 224 9 USD
Other incames&axpenses 2046 741 WA M| T4 T8 T4 T4 7488
B 3623 820 B0ASS 1M qGeA4 1514 BTTZT T3S 308029
Income t an 1332 31598 5380 5454 37D 211932 442809 7RS0T =g ==
et income 3674 7563 RTR -1955  -172298 113531 @3STO5 131846 2295172
NPMGH|  17A2% 4% B3T% 0% 0% W 4R W% B Rui Chen 14.22%
Tencent entities 12.59%

Taobao China Holding Ltd. 7.16%
Sony Corporation 5.24%
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0. Intro
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1.2. MHREE

SAte] AtYEE2 Mobile Game, Live Broadcasting and Value-Added Services,

Advertising, E-commerce and othersZ L}&IC}

1) Mobile Game



Bilibili(NASDAQ: BILI) 20204 1€ 14¢

A =7 SAE AY ARUEIE 235tH MAUE S0{2RACE O[F 2014 18 &
HEO ZHEY AS Hisot =AXQ 2HY AY A0 FOSAD 2017H 8EHO

= AH| JHE AlY¥ES FAISH0 ZHE A Y oiEel 8= OlFULCL

X 7R =X o SAME 20199 123 31 VIE22 1702 AtAl i RHIY A|Y, 29702 £ HiS 2
2 2= 2 "gp  HIY AIY, 7507071 BE S HIE 2HY AYE 2Fotn UCL SA= AH R =
2 29 HH A AOAM Zt&t ofol EOHE S, s 52 =T Y Hi=z0M s, 2H, &
& MHA W38 88 =948 2=Ct
DHY AY A 222 Higdts A £ s2l0 RES GFESt U4, SAL
2718 AY ARLUEE M52 |AIGHH o B2 HHX AHE O|F0{HC}
a3 1-3. SAZH 7R R HiEsts Z2HY AlY = 3% 1-4. Bilibili ZH0|X|2] Live Broadcasting
2018 2019
XHd| 70 1 1
=3 Hig 11 29
S35 Hi= 300 750 -
Xt2: SAF AFFEIA, SMIC 2E XbE: ZR*KZ, Bilibili ST 0| X|

2) Live Broadcasting and VAS

Live Broadcasting DY AY AFYO|l SAtS| Cash CowitH SAIS| HX| HI|1 U= Upsides Live
=0}=Z 2|7}TV Broadcastingdt VASO| ®UCL Live Broadcasting2 OFZ2|ZfTVLE Twitch@t Z2 Live
Streaming AFYS 2 32|00|E{Qt AJHXAI7L MAZteE M5%
Q17| AZ|O0|HE2| & E SALQ| Live Broadcasting ALY &£

Aol SAE &= O B2 3200[H=1 Y AGS MEBL A=S 7tX|22 AL,

Ho oo
il
Ay

VASE= Value-Added Service2 ZZ|0|H HHY U S =2 oO|stCl. SAS| =

20 2Ee o sQ4 HEx0 =TZHO0|AL

= =2 o O o [ =

inl
Hir
rlo
fu o
A
Hu
rx
ry
ot
4>
&}
inl

5 SA2 VAS DHE2 A ZHIXI} ChLsix|n oMU

d

o
| 884 HEIXE= PUG Videos, Licensed Videos, Original Contents 0| UL},

9
PUG Videos PUG Videos+= Professional User Generated VideosZ2 AF2X}7} 2 SHA HEIXE H|
—YouTube ol YRESH=E A2 2 YouTubel| 22t2& S Lt PUG Videos2| UHXE A
M, o O

o X7| oL ofo|M, AY AFAXIT Hif= S, M, L& S FHIE LS|
U2 MAUES 0|&Z1 UCE2019E 7|F PUG Videol| AlE #=£ HA| Video AlH 0]
M 90.1%E KX HEZ2 o0, 9dY s8d YRE £ £ 2018E 7,2007H 01 A
20199 427| 9%t 470070 2 WEH F7tst ULE,

4


https://space.bilibili.com/314842/

o _n__._ATlm_”_ h.ﬂ..,.;,im..v"nm....“,r,w
KO RO N [Hl 1 budil AL B
N - Ui &0 R o LR, Rl 3 i m
[= PR : § ) 4
TELIN FEEE T IS I BaEREh 02
i o = oo o M . o ST s of MM M CL ig by
= g = | . o = o Ju Zl m -2 = A ol e ol
- ¢ X ;O o — i H_m:ﬂmmuplﬂw L s IO - =
- Sz %5 o, o T oo TR 2@ o o
2 BT g X - g oo E R 7R e
o i - = - o P - o
S A o == ngmaée oW oy B T | F
& N H W 2 H oo om 3 o Mo o = o o S O e
[ A M5 Dw T Wm0 oo R D G = ==
Wl o o = O o B oW G — 0 B0 R o=
u = 0 on X 4 Au.ol_loso@w “ogr ot B
0 = S W oo gy A ar 2 O_Eﬂb A S0 oo |
= 20 g o Moo Y w03 2 s
8o Y m KO xH oo 3 H =r [=] E| =0 _m = w KI o
Jl 31 O 0 5 E [ i ﬁo ol T o o - 3 - o ._|t o =
L - 34N xﬁmﬂ%dv C =R H
g | Jo! ln_AI > ~ V| = _ﬂn_.o 1 K- =0 Q_o H m ol ol ﬂ ._I_M_...._H mal u.AI + 4
T - —_ = o < — = i
o 3 E oo IR %AM%AE_EWM@ m_wMEw to s el
— = 1 oy P [mm] — ° H
7_|o A|._ 3 Ju @ ] of 0 = o 8 J/ AUn > of wo = .__A.o S
o om g oo Z Koz R o_%n_zMo__z 2| —
R s, RPeR mMn%%o_;% oo < -
N o — o K — [
goax 2 o B . & I B Mﬁw@w_:
T o < KK RO 2o < A U gl = < o . o
[} ol - U T R Ho wl
£ gt g 2 o oy By _PEAdn D oo o W
g T S S 0 2 & = © L X » 0 2 R
O — o A_ Ol_ _m = ~ = K < @™ [ < N o QO o w In_Al
g 2 9 Tl o = K 3 <0 1Ho - 03 U Ho il b < o
ST S¥g 2 HE S we %, T - 2w
u o T s L7 ﬂuroﬂx:nl 2 oo B
HER R e FEPE 0w RN
S Tl c © n < = = ol ] = ~
B3 — © Mo K u _ © T _ £
- ﬂ|uu ~N = £ = Jo —_ = O_._”_ — _|._ O_._._._
.mJ o = = o)) _._._A =} ol 10 w m H@I 4_.|Ao ._OL & 0 o O__.___ m
mWoom oo oF v&%agzﬂ am1m_ur_: .
A 2 & %0 O Bx - o7 20 O W my W i T < 5
%z 58O 2 . wm Uy B3 _mV_.__. = U ﬂ_._ :_l oo m 2 AM 8J ° :
S~ ool 2 Yo 20 T M & _%;quu%ﬂ%.r.MmL__m o |8 &
25O k2 80 H0 gy O Ol g o m & g Rod u =
S oo £ = a9 = K = ©l ot W |
4 g Sy - B < B 9O = S W =
T T g " S XD <~ MR g /R ol S £
mm___ﬂﬂw..mm_iaoﬂw to o W S % 2
nea.wm_)ucurlzoA_.A o< o
Y © S Kl & [
m = Ho o X 8 < n.AI
- bv] - 0
3 & W % TEE W
o o of X T wn
5 Klo B A S up s _
2 Ho S Ho oz =
= o S = L IS il
= K Hu R F o _ =n r
o 4] bl — m ® T
g - X = 20 H ol T
< 2 8 M o 8o 0 o N
< T
< - >
M
w

% uiy 2

Fl

ilibili ZH 0| X|
FFEBBBQF fERay, Bilibili

A=

= BFNE
@95 s [ ]

iy 1045
Xt&: Bilibili SH O] X|




Bilibili(NASDAQ: BILI) 20204 118 14

1.3. iE 0| % 7

W2 OjS MES SAt= 201635 EH CAGR 134.8%Z Oi< HIE OiE EE2 2o QUACL |3 Of=
o]l Live 748 2H 20199 Live Broadcasting and VAS D& H|S0| 20173 7%01AM 20204
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20, ZMCH7t SAF MAUOIA XX|SH= HIS2 &5 3~4E7 2HtstA Zag Aol
0 HYstCt zZAo) 74 HIE 32 Douyin®l 20194 HIEQl 73.6%2 T RUALE
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a8 2-37. MAU =7 (SHel: H B)
2017 2018 2019| 2020E| 2021E| 2022E| 2023E|  2024E
ZM|TH MAU: 53694| 69602| 93968| 139958.3| 187194.2| 250372.3| 287177| 308040.4
YoV% 29.63%| 3501%| 4894%| 33.75%| 33.75%| 14.70%| 7.27%
M4 CHH| H|= % 80% 80% 80% 80% 80%| 78.35%| 7835%| 76.73%
ZMTH 5 MAU: 13424  17400| 23492.03| 34990 46793 69185 79356 93402
YoV% 29.63%| 3501%| 4894%| 33.75%| 47.84%| 14.70%| 17.70%
EA| CHH| B|= % 20% 20% 20% 20% 20%| 21.65%| 21.65%| 23.27%
= MAU 67118| 87002| 117460| 174948| 233993| 319558 366533| 401443
YoV% 29.63%| 3501%| 4894%| 33.75%| 36.57%| 14.70%| 9.52%

XtE: SMIC 2E
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3. BEP =1

AKX} 7} =719 SAE 2018 NASDAQ &% 0|2 RES| FHUEHE 7|8 220, ol st 2
XM®7} 9l 7t SAe| F7tof 2" 242 ¢ JARUCE O2fLt Ol & SAL| F7t upsideE 7t
200t AT BUEH 7L AM2HE Fd9 SAMQ FI= UiEL ¥ EREHo=
S7tg = UCh= 2|0|Ch A Netflix S o2 dEFE2 42, =09 251 A9

FIL F E22 4HESt= YS0| UL
ol A0 HEFES 1) & S4%a &M M AES HHste, 2) X228 2l Free Cash

)

HESHI| AESIY, 3) SEXel AHE X|UHE S uxAddS |X[H Lt
Se0h oM AHEHE Hieh 20| SAks 53 AMEAM iES SHUFME
. =d &0l F7t9| Driver7t 2 =

C
Atol =9 iAo CHEY =otod, 710 Hor = DHX|9t 2215 S AIAI7| DX} ohot

33 3-1. Netflix?| F7t2} 0jE, ol 0| O3 3-2. EA $712t Net Income 30| (HHoF THa{/Hay)
40 40
12M Trailing FCF 12M Trailing 2012 emm—m—gF L EIH2) (=) __/v-/
600 20 20
500
/ 400 20 I I I 20
— T T T T HU g -40 -40

-60 -60

o
=2
u?
o

- oW
L
=

|
= o
L

200
-80 -80
100
-100 -1o0
0 302018 402018 102019 202019 302019 402019 102020 202020

' ' |
oW R
L L

029 ‘059 089 119 149 179 209
W et income(Z}) == Stock price(F)

AtE: Bloomberg, H2|= TH Xt&: Yahoo finance, Amazon, SMIC 2 &

= X[&E AO0|7| WEOICt oo, ZAt HEHoA 7t A

x|
ol DiE ‘g0l CHall, M Hm2 SAtel AHof EHES HIY2E =5taX} SiCt

3.1.1. Live broadcasting and VAS & Mobile games

Live Broadcasting ~ S22l Live broadcasting and VAS HiE2 SAfe| HE &= & 7t8 W24 8@s=
and VAS HEoR, 20165 HET 174%Y x10& YHES of RpACh 2o £ 2d ok off of
=Live broadcasting =2 ME|T 2EdAE EEE RYYe HEME EOFLD U= F2O0|CE Live

Hr
>
4]
il

+ HHA broadcasting and VAS Of=2 37 Live broadcastingdt HHY OjE= L}
Live broadcasting® AEz2|Un} & Y=o ZHAE OjF0|0, HHA

1H8E #HSH SAL premium membership 2|3 0jZEO|Ct.

=
i
rlo
N
o
(o)
rh
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33 3-3. A} Live broadcasting, VAS & 0| (M E2{) 13 3-4. Live broadcasting, WHY OjE (H &)

250,000

200,000

150,000

100,000

50,000

2016

2017

250,000
200,000
150,000
100,000

50,000

2016 2017 2018 2019

T A i ;
2018 2019 1H2020 m A Live broadcasting

Xt&: Bilibili, SMIC 2&

At fE2
MPU2t ARPPUZ2|

528 ME

EAl2] MPU/MAU
2 xH

A
g? o:Iﬂ ==

Xt2: Bilibili, SMIC 2&

&A} Live broadcasting and VASTt Mobile games Of & 2|
Xhet ARPPU(RZE O|8AtE EHT X|=)0f 2lsiM
MPU2} ARPPUS| Z2 2 T8iX|7| W{Z0f, MAU

HHHoR X|&Ests U ARPPUZ| EOIH+E

=
S
=
e = Ry i [

—_

O}22{ Mobile games 0§&2 MPGURt ARPPGUS| B2 2 MEEICEH
1) MPU &7}

SAel MAU CHH| MPU H|Z2 2018F 127] HHA fAOSZ 4Q2017 CHH| 72 A
S7tst &, RESH ASMHE 20 ACt o2 O] st F7IM= REY| X|HE HYO|C}H

OFZZ|7HTVel MPU/MAU ZFO0|& EH, 2Q2020 7|E 39.64%2 SAH0| H|s| 35| &=

Ch. 53 G2EQt 2EC|US & St AL 2t0|E AER2[WE St= OfZE|FtTV
otol AFAQ Hues Of{SX|2tzs, HE|REQ} Z2 FZTE2| FULE FAke| Zioj=
2E2|Y H[F0| EFst= o 0N, F7HEQU MPU/MAU ¥5 02 FESICH:
e dYEC AHY MHA FOIE S |fRE O|8X Feh A EAE U HF =
7t M2l SEHQ HHX FI71 5= 1 Z2AH0|Ct
3 3-5. SAF MAU, MPU 30| (M & a3 3-6. OtZ2|7}TV MAU, MPU 30| (M &)
200,000 Bub{Al 245 TE|2 ¥Q 9% 8,000 45%
180,000 otlE e 8% 7.000 0%
160,000 /\ - 00 \/\/—/ .
140,000 -
30%
120,000 . 5,000
100,000 - 5%
' 4,000
80,000 % 20%
60,000 3% 3,000 15%
40,000 L 2% 2,000 10%
20,000 1%
- - - . - - - - ] | ] [ | 2 I l 0% 1000 I I I I I I I 3%
A At At AP aY WP WP O & & "5’ "5’ 0 0%
5&0 m&“’ ,5&9 &x‘“ 6;}" WC;P 4’6\9 h&“ \’&Q W&Q %c-j,a N&Q -590 m&q 102018 302018 102019 302019 1Q2020

MAL o MP U e VP U/ MAU

MAU o MPU e MPU/MAU

X+ Bilibili, SMIC 2&

AHE: OFZE|ZITV, SMIC 2E!
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MPGU E3t Azh MPU2S| YEE KIX|Sl= MPGUL| MEME ZAMSICH SAF MPGU= 1Q2017 0|8 11&E
710, ol SAL HiE AIYE0| F7I5t, M CHE HIQL 20| SAF HRLIE|

- Fall Guys <
£ S% Lock-in 2117t F7347| WEO|Ct A7t SAH= Fall Gays Mobile2| &= L
=3 20| =HEL|ACE Fall Guyse= STEAMOIA 2 88 7|&F 7008 CHREEE Eist
RO, PlaystationOf| A HARA 74E BEO| CHREEE AU O|CE Fall Guys 2 HIY HTQ|
3 U SH 22, FF SAC] MPGU HE/ES ZsHA KA Zo|ct
a8 3-7. SAF MPGU F0| ¥ M (M ) A3 3-8. Fall Guys
3,000
2,500
2,000
1,500
1,000
500
-10201? 102018 102015 102020 102021 102022 102023 102024
A+2: Bilibili, SMIC 2E& XtZ: Google
MAUE Az ofof el SAtel MPU/MAU HIE2 FES| &M, 2Q2020 7.5%0 M 4Q20240] 14.82%

> MPU M=t 7pag Al 2352 AOILh WEtM 2. =2 YouTube, 11 O[&]0M CHERIZO| SAH MAUS|
X&EHel n/ddEo| odEl7] DR, SAC] MPus O£ O 7Zimt2A F7istd,
2Q2020 7|&= 2 1,2900F HO|AM 4Q2024 7|&E < 6,1840F HIX| ZZT Mato|Ch,

a8 3-9. A} MAU, MPU, MPU/MAU H% (X &)

450,000 25%

400,000
350,000 20%
300,000

15%
250,000

200,000

10%
150,000
100,000

50,000

102017 302017 102018 302018 10Q2019 302019 102020 302020 102021 302021 102022 302022 102023 302023 102024 302024

MAU o VPU  e——1P U/ MAU

XE: SMIC 2E

OHd X9l ARPPU

N
~

SAb ARPPUE HIH Y MHIA BE 2, MR FEMH|ZE 0|8 = UA &H
M ZAagich 2Lt 201949 128 HE[R HYap g, 2tojE AEZ|Uo| A i
HAM Yo ciet 20| ZSIUCE 0|0 A2l ARPPUE CHA| F7HM|Z2 SOFMCEH
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orx{ F o SAb ARPPUQ| SHg2 AW PEHY ZAojch. 2EZ|Y AMYE FRISHE Huyalt
ARPPU &ttt Douyul| ARPPUS AtHED 2IZf 3At2| ARPPUZ} H|3H FO|E HIYOLL SA=
4 MH|2=Z QIsf ARPPUZE Z4StH AXE7E HOIFCE 2Lt HEHMoz Qlst
ARPPU Z'2 Zil= 1 23S Cren, 2tojl2 AERY Zoff, ¢17] &8 |9, Huya

9t Douyu ARPPUSLS| 12| &

Ztotst mff, S At ARPPUQ| F7IH

ol

—_

33 3-10. SA ARPPU 30| (E3) a3 3-11. AL Huya, Douyul| ARPPU H|1 (&)
Wei 243 HE|2 ¥y WY 2
35 70.00
30 60.00
/ 3000
25
40.00 //
20
30.00
15 20.00 /<
10 10.00
e
. _
1Q2017 302017 1Q2018 3Q2018 102019 302019 102020
N&Q’\‘\"’&@:\%&a’;\k&o\‘\\0’19'&’\‘&;‘?%&@?héﬁ’\q’x&@n’m&e@%&e\ah&o"?’\/o}@’b%&&o —— Douys Huya Siibil
Xt2: Bilibili, SMIC 2l Xt2: ot= 2|7tV Bilibili, SMIC 2
ARPPGUO| obm4l. CIE01 ZIY FE2| ARPPGU St ARPPU 3l g0l 37 7|0ig HOICL SAf
ARPPU &t 9bsiA  ARPPGU= 1Q2017 O|% 402 UQ2 AFEHo=2 RAEH oM, F2oZ A
ARPPGUO| ot} otgde zdang Zez mEtrl=0, ol AlY Yol EM4 iz
M7 AY ©A jEe| tHEES AX[SH7| 20|ttt AN F=E80l AY FHH g
Ofl A, 1002t O|&S ZHTt LF 'naf RXQ OIE 7|0 == 41%0| EH5to, 5022
Ol4o =2 HQE ZOstH iE 7|0 == 66%0 ZICh &, AU it SH=7t =2

g fX7F AY ojEe thHEES XX|SH7| W20, ARPPGUL| St QHgHo=
SAE = JEs AO|CL OlEfst S E2 YCZE X|&HE 70|, SAF ARPPGUE TZE
=5 X 5E|H Cash cow ¥ES & Z0|Ct
a3 3-12. SA} ARPPGU 30| (2d) a3 3-13. AlY 1t #7HE 0jE 7|6 e
60 I
50 “
15%
a0 14% ~10%H
1o 11~495H1
30 W 50~999H
H 1009F2~
20 76% -
10
Mgt 39 278 9 H|g TH 29 22 UjE 7|01
0
102017 302017 102018 302018 102019 302019
AF2: Bilibili, SMIC 2E! Atz: DHILQIEA SMIC 28
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3% 3-16. YouTube- 12T YR EL|E F4ZO| (Hour) 1E 3-17. YouTube MAURL 11 OIE (MQF Sa{/4HT H)
450 OSEH Qa|X|ul A|XF D A2 23X
400 B IXIg A= 16,000 AEFH 3 27Y 21,000
15,000
350 14,000 20000
300 13,000 19,000
250 12,000 18,000
i 11,000
200 10,000 17,000
150 9,000 16,000
i 8,000
100 15,000
H 7,000
50 6,000 14,000
0 - - [ ] . 2017 2018 2019
2007 2008 2009 2010 2011 2012 2013 2014 2015 m Ad revenue(E}) =——MAU(S)
XtE: YouTube, SMIC 2E! Xt&E: Alphabet, Statista, SMIC 2 &
T 2 metM, SAts 08 ChZiet 9 Sig felo] S E2otct WMatd SAts dxf g=2EE
g% HCl &1
sioyar 741 WA Ljoje ZRE YLD UK HOLL BE 4N BHHE 8l In-video BDE
=] :
el 5= YRE ZZQ Youkus O|0] FA Al M B1E
o ot 7| IHE0f, YouTube?t #0| 5 HEo| &1

ARZE YoukuOf Cieh B3 22918 8= 2= BiCh

I AE 12 3-19. YouTubel| ¥4 A|ZF M 5X T A|H

KU BRF &x

1

N

PO RmER N

V)
5
L]
A
b
&
12
=
%
]
ES
]
]
|,

(151 8
> M ) omo ms @O0

XtZ: Youku, SMIC 2E! XtZ: YouTube, SMIC 2E
EAle] MAUSH ZEXNOZ FA= T¥F 1 2|, HCje 1N EYUCE MAUTY HEEE= 1 ¢

o —] o

2o 2z ga = =3 UHE HOICL 0[0] e}, SAt Advertising DH=E2 SAte]l MAU 371, MAUE &
1 9 J7Ets F 45 200 Egtdoz FESt0 ZUMQ ZIHM 7L o AEICH A
N SAk= E7H7F =2 H|Cle Z3107F 17| E0 MAUZ &1 20| YouTubelf H]
of X2 £=FO0|Ct Og{L e SAQ & CHzgtz Qlsl, SAe] MAUTE &1 o2
2 EZo2 FII5t0 202440= #HX| YouTube =9I tgt ZO|Ct H]

7.
Cl A8 H® of AEsts 19| thyt gEXHe=z ECh= s Zog o, o

Youtubel| +=E7HX| ZHt= o= S F2|7t @ACt
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Bilibili(NASDAQ: BILI)

a3 3-20. SA2t YouTubel| MAUT 19 Hlw (H2{) I8 3-21. Al MAUY Advertising 1E = (22])

8.0 8.0

7.0 7.0

6.0
6.0
5.0
5.0
40
20
3.0
20 3.0
10 20
S— 1 [ ]
2017 2018 2019 . I
0.0 ||

m Bilibili mYoutube 2007 2018 2019 200 2021 022 203 2024

XtE: Bilibili, YouTube, SMIC 2E& XtE: SMIC 28!

3.1.4. 1E =3

20|, SAte| D=2 Live broadcasting and VAS2} Advertising?| 2%

of P
o S0 o] g2 G454 9T AoILh ¥M =2lE HELR o tiE F=F 1t

Live broadcasting and VAS + Mobile games = MPU x ARPPU x 12
Mobile games revenues = MPGU x ARPPGU x 12
Advertising revenues = MAU x Target Advertising revenues per MAU ratio

Others revenues: CAGR 112{3}0{ =%

O|Z HIgL=Z o SAS OiE TY2 CiZa 2o
A% 3-22. At 2020-2024 Revenues Fd (H E2])
2020E 2021E 2022E 2023E 2024E
MPUCH 3) 13,491 21,666 37,384 46,076 50,978
ARPPU(E ) 7.84 8.04 8.04 8.04 8.04
Live broadcasting and VAS + Mobile games 1,269,131 2,089,225 3604876 4,443,040 4915720
MPGU(H ) 1,493 1,540 1,761 2,015 2,307
ARPPGU(E ) 41.31 41.31 41.31 41.31 41.31
Mobile games revenues 740,196 763,182 872,985 948,907 1,143,361
Live broadcasting and VAS revenues 528,935 1,326,043 2731891 3444133 3,772,359
MAU(HE B) 174,948 233,993 319,558 366,533 401,443
Target Advertising revenues per MAU(E &) 1.55 2.31 343 5.10 7.58
Advertising revenues 271,386 539,671 1,095781 1,868,679 3,042,938
Others 170,531 268,501 422,756 665629 1,048,034
YoY 68.30% 69.33% 76.83% 36.19% 29.08%
Total 1,711,048 2,897,398 5123413 6,977,348 9,006,692
XtE: SMIC 2E
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Revenue-sharing,
Content,

Sales and marketing
s

3.2. HE #x 74M

M =Qloh HEQE Z0|, SAIS| &2 &HE 7 EAUZS HIELE PEY, ZLXQ
e AL Aoict. 2O, sAE =AdE JHMSHY| fSiME ofEet RE20M
H|& 7§40 O|FO{MOF &7t? sAtS| HIE AES H#THETM, Revenue-sharing costs2t

Content costs, Sales and marketing expenses?t SAtC| OfE HE A0 w2} 2| &

=0l 2 XS & &= AUCLL HE0| O] HES0| SALl & HE & XX|5t= H|F ot

20163 28%01M 2019 57%=2, HIF2| 24Tt YSMet 20 o 0|5 M AHL

o2 FAI HIE2| nttt o]0 HF 7}ttt AMA gRIEICE olof, o|F Ml 7tX]

o 7Jjde 3IHL FAe| HIE FZ= S 7IME F ALt WM2tM 32 HE =
=

N E Ol5S Soff SAel =98 7 7tsds &5E Ao|Ct

% 3-23. A H[82] M AHE F0| (H =)

a3 3-24. A HI82| AEE HIF

sales and marketing expenses

Content costs

Revenuesharing costs

2019 ®2018

100%
BO%
60%

40%

20%
104,000 2016 2017 2018 2019

200,000 300,000 400,000

2017 2016 m Revenue-sharing costs m Content costs m Sales and marketing expenses - Others

X2 Bilibili, SMIC 2&

Revenue-sharing2
AY =22
32|00|H =

Live streaming GPM
=60%

Xt Bilibili, SMIC 2&

3.2.1. Revenue-sharing costs

Revenue-sharing costs= 2019H &SAt & H|E2| 30%E XA 2O, 2015HFE HEH
155%2| S7I22 EY L2 FA5ICt Revenue-sharing costst= A
AE|=H, SAZE AY HEAL 78 M2, 2 ME[A SOA MSSt=

g AE5] L= Host2l CreatorS0f|A 2o oM HES

T = TE=E =

0] & &8%t A2 Creatorg0|Al =07t

virtual item(e.g. OFZ2|7fTVS HEM) T8 FA9|

Hxt7t

Live broadcasting 31} coin

HEZ FHO| 753t
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33 3-25. EbAL Live broadcasting =2{2| B H[E 13 3-26. A T3 o] H|Z H|E
Video upload
ZME KakaoTV AfreecalTV Twitch Youtube 3. UP masters can get more coins by submitting videos ul the coins invested by the audience will be
== ¥H 77| e ZHAl s rewarded as UP masiers’ coin income)
PD  30% -
LE B 20% Live broadcasting
e =7|PD 20% e
T =2pp 15% H| A EBJ 30% 1% 30% B station channel. During the trial operation, after deducting external payment costs and taxes, station B wil
:El'PD 10% AUEtB]  40% charge acnarmel service fee (including network bandwidth, IDC, customer service and other operating
— costs). UP's monthly battery income will be converted into shells on the 5th of next month. The settlement
Xt&E: 2+ AL SMIC 28 Xt Bilibili, SMIC 2 &
201 M. SHH, Live broadcasting and VAS IiE 3 =3 W& =& Live broadcasting0|2t11 3}
- .
Live broadcasting ™, 0= & Live broadcasting H|E 1, H|8 & Revenue-sharing costs HS2 2| &
> Mobile games HAE EOF£H|, Ol= Live broadcasting $2/40| AYERLCH ECt= AHH S BHEHCH

EOHE ZHE ACL SAE f85ts A2 AY VHEAIZRE EHES ZOF Higst=
A Yol tHEZ0|H, SAZE AtA| 7HE et AY Re2 170 AYStol =X &=t XA 74
2 A sodo] EX O Erhhe 2 4otd O, XMl i Aldo] B2 2E2E Al
2 HIZALS] GPMELL SAI2| Mobile games & GPMO| %2 4o 2ict ety
Z2E AY 78 47/MAe 59 BT GPMO| 61.17%z2t= FS 2 M, A2l Mobile
games GPMEL} Live broadcasting GPM 60%7} =& 480l giCt.

J& 3-27. Live broadcasting?| +2/d & 3-28. Live broadcastingdt A H{= Al GPM H|id
405 I 0%
35%
70%
30% _—

60% —

25% _=\\
50%

20% _/'/’—\v/

155 / 20%
10% 30%
5% 20%
2015 2016 2017 2018 2019
0%
2016 2017 2018 2019 Activision Blizzard —Take-Two Interactive Electronic Arts
== Revenue-sharing costs [ Total costs . .
. TETICEN £ e Bilibvili-Live broad casting
Live broadcasting / (Live broadcastingsMaobile games)
XtE: Bilibili, SMIC 2& XtE: 2ZF Af, SMIC 28

*Tencent= Al EE2THC| GPM

ALY GPM ZtA= JHCHH, SAtS| Revenue-sharing costs@| H|E ZaAs Ol HEE ojgn M, &
HI2 AlY HIS AFQ| Live broadcasting GPM 60%E &3, SAt2| Mobile games £& GPME FEE =+
=7} g ACE O 21t GPME| RESH ZAE BEY 5 A=, Ol= HiZ AIYL HIFSO| F7t

A7| WROICE =40 2 XAl /4L A0l 172 /A== SE0M Hig A Y

27+ Z7tst 20| Mobile games GPM2| Z20| Fsk2 O|AS ZoO|Ct,

A Gpm st x  —LEIL Mobile games GPM2| F7t St o2 79| girf. 20184t 20190 2N, =
pN

Live streaming 1 H/3s g Ao 82 Mol YFIULt &, SAl Mobile games GPM2 XHA| X%}
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A, viE ALl g0 w2t HFE ZAO|CH EE AYS

Electronic Arts®| 53 H@ GPM 7324%=2 Zotet M, i A GPM, 2 Mobile
games GPM SI'42 27.35%0|C}t. 20199 Mobile games GPM FHX| 39.08%E Zotet
m, F71HQl GPM o2t of2{2 FFs| ALl MmMatM, EF Live broadcasting I|E H|E

o] {2 =rHEof 2}, Revenue-sharing costs?| H|E2 =5 Zag = U2 ZHO|C}

KM M, HiGShE

a3 3-29. #2E GPM =¥ (H 22 a3 3-30. HiE REE GPM =¥
= 2016 2017 2018 2019 2018 2019
Mobile games: == Hg TH2= H &
DHED 51,357 308,734 440450 539,671 Y=g 300 96.46% 750 96.08%
e 17,908 128,361 226,558 328,788 R 1 3.54% 39 372%
- GPbM — 65.13% 58.42% 48.56% 39.08% =7 ETE 100.00% -9 100.00%
Ve Droaacasting. = =
GPM  O{EH|E | GPM D= H|E
S 11,048 26,466 45186 113436 - == ==
oj= 2l 4779 10.587 18.075 45,375 e AY 73.24% 46.22%| 73.24% 25.55%
PV 60.00% 60.00% 60.00% 60.00% Hi= A 27.35% 53.78%| 27.35% 74.45%
Revenue-sharing costs 22688 138947 244632 374162 Mobile games | 48.56%  100.00%| 39.08%  100.00%
Xt&: Bilibili, SMIC 2! Xt&E: SMIC 2E

3.2.2. Content costs

Content costs: Content costs=, &AL FOfSH ABEIXO| CHef ZIXLO|A X|E35t= HE2E2 FHELCE
JHME ofx| ZE SAC| Content costs?| L == FF5| 7t 2L, Of= CHH| Content costs2
HIE2 20179 3A 4t £ A 76t 252 EQELE O, 2018'd 1E #H

E A HWHY MHA mjEo|ct. e 2 CHFEEZ], g, OofjLHo]d, Tre

= 2O 0 ChSHA €2 5 U= o®E MS5t=0l, 0|Z ¢I¢t Contents cost?t &

s =4
St Z0[Ct. O2{Lt, Content costs?| OjE CHH| HIZ2 &= 7JHHE X|7t SESICL

_—_

3% 3-31. Al Content costs?} O1E CHH| H|FE (A ®2) & 3-32. Al premium membership &=

160,000 30% Content privilege

140,000 [=] H-I =

120,000

20%
100,000 Half price on demand  Free to watch

80,000

/ 15%
60,000

10%

40,000 Prerogative
5%
20,000
0%
2016 2017 2018 2019 Dynamic card dress up Exclusive pendant Spatial autonomous head map  Comment emoji
Contents costs — Contents costs / Total revenue
AtE: Bilibili, SMIC 2& Xt Bilibili
MHAl 2% 0| AM QST HEQb 20|, A Content costs= HB{M HE T Live broadcastingdt &
Content costs 7} 7l AFSEIE 02 ZiEIxo| H|SO|UOLt, WA Y 0|FO0IE Netflixet Z0| HH

C% 0|8Y + U= oY SEHY UHXE 2T £X} HO0| FIHE ACH

30



Bilibili(NASDAQ: BILI) 20204 1€ 14¢

oj
eneral Content costs=

=7 BAp HHEE 23 H[EO|

L E

Ao

General content cost

S AM9| Live broadcasting and VAS THE & &, HHAM £92
st gag w2 2 G

General Content O§E0|2} S}Xt. 2016'd 1t
Of= chH] MXIFoLl, HXIE2 LS FMRUCH
=x

447 WE20ICE AE2| Y Xbd| ZH

rom

o

£ Z0| N335t A= Douyu, Huya, OtZEZ[7F}
TVO| 42, HHX H|& FII20| RES| ZASICL O|F2 AR Z0| RESH /¥
2 20|00, £9| Douyull 22 20181t 2019 AE2|Y O1E0| AHEHT 108.5%,
Huya= 20165 E AEI 116%% dZSHA=0, Ol Xdt 37t Live broadcasting
=0 AHED 117.8%% SETYT At FEHS| [ASICL MatA, AL General

o
Content costs2| 5722 Douyu, Huya, 12|11 OFZ2|7fTVe| 0|9} FAE ZAO|Cf

[

ol

33 3-33. Al Content costs H|E 0| (M ©2{) 1% 3-34. Huya, Douyu, OtZ2|7}TV HEHX HE FII& FO|

140%

45,000 190%

40,000 180% 120%

35,000 170% 100%

30,000 160% 80%

25,000 150% 60%

20,000 140% 0%

15,000 130% 20%

10,000 120% 0%

2016 2017 2017/n.a.f2016  2018/2018{2017  2019/2019/2018 n.a.fn.a,f2019
Live broadcasting revenue mm CONtent costs b Huya ———Douys = AfreecaTV
Xt2Z: Bilibili, SMIC 2&! XtZ: Zb AL SMIC 28
WA GPM kA, HE A 23 Content costs?t F7HEl= 20181k 2019, General Content costs
M2t A o d Huya, Douyu, OZ2|7}TV| B X|Z 3t0f =Fot A2l 20181t 2019
:|

ES

HA GPM2 Z+Zt 52.71%, 24.73%0|Ct. Netflix GPMO| 2019 2 E HIF 39.13%
02, M HHA GPM2 5 2 15%p BE M45E ox|7t Lt 0]t O

=04, General Content costs 37} =% Douyu?l O}ZZ|7}TVe| F0|E M2} ¢ S}

g A2z FHED, Ol Content DES| HEHHQl +=9d5 7idg AOILH.

3 3-35. A HHAY GPM FE(H =) 2 3-36. Netflix? GPM 30|
43%
2016 2017 2018 2019 1%
A JHE(EE) N/A N/A 237 237 | a0m
O|8A +=(H &) N/A N/A 1,800 5600 .
AL = - - 42,660 132,720 .
Content costs:
General Content 21,913 39,230 44817 63755 @ 3%
Ztg N/A 79.02% 56.20% 1233% 31%
Huya, Douyu, AfreecaTV 34.39% 99.18% 56.20% 1233% 295 -
M - - 20,173 99,897 -
H L GPM N/A N/A 52.71% 24.73% .
2014 2015 2016 2017 2018 2019 102020 202020 302020
XtZ: Bilibili, SMIC 2E& XtZ: Netflix, SMIC 2E!
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3.2.3. Sales and marketing expenses

SAt2| Sales and marketing expenses= 2016'd 1,5002F =2{0lA 20194 12 8,000
o 22 SFIUCL F OfE oY HE Eot 20170E HMesta RES| S74s] RO

ojof, 33t= OtAIE HIEO| &= HFstE 4 ACHE Ao CHol =t A} otCt,

—

% 3-37. A} Sales and marketing expenses $0| (M®2{) 13 3-38. 0% CHH| OAIY H|& H|F 0| (HEP)

200,000 1,200,000 5%
180,000

1,000,000
160,000 20%
140,000 800,000
15%
120,000
600,000
100,000 10%
80,000 400,000
60,000 200,000 i
40,000
20,000 i 0%
g - 2016 2017 2018 2019

. Revenues = Sales and marketing costs / Revenues
2016 2017 2018 2019 € /

X2 Bilibili, SMIC 2& Xt£: Bilibili, SMIC 2&

SAS| O 8 H &2 SAS| S A2l Live broadcasting and VAS2H Mobile games?2)
s =HHE fIoh AHSEICE M2tA, SAS| Sales and marketing expensesE O =35t7| 2l

M= 2E2|Yat AY MEE SLsts 7IYES O HI8 F0|E§ HOE et

M AYel 2, A= AlY g, &3 HRJLIE, 0|8 & 2E2[Y AAMX| S
2E2|Y, HRUEl AMATX] 9oy, €T S 719
TencentE peer2 MSIRUCE oHH AEZ|UOl ZLR, AL 2018ARE HH 4 AMH|
25 8o X} HHXE HEStn A2M 0]2i0] 2 HEYS HAUS0], NetflixE peer

A 7 & BE 2OtE

e}
o
a8 Al oY HIE =

Netflix, Tencent,

AmazonO| peer

flan §
Tencent: Hee
At cpzist obmsp Ol OIE2RICHL, DHE QT gstof| mat a5t 20199 5.67%MX| HATHEL Of=,
FAE

TencentZt A Y X Zut AEZ|US| BE value chain®ll 2%l AIY Ci2stE Ed =2
X

Tencent®| Marketing expenses F0|&= OfE
z

oA™Y HIE

mo o

QEAMZ7| WEOICE F AYS CHzlsh= A0 0" H[EO0| 2 E2=2 JII5HA

Ct7F Ol= AMY oH=tzp ebg2]of Hojle 1 B[S0 E0= ZAO|Ct

L
|
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A8 3-39. Tencent Marketing expenses 30|

12l 3-40. Tencent AFY ¥4

60,000
50,000
40,000
30,000
20,000

10,000

14%

12% A 2l HE2Y 2 & 2toj2 2E2|Y
10% 7 Tencent ( ~ ~
Games & O\ -
. (100%) @1/53“ '}grﬁﬂglﬁ
PC/2bte Ay (50.1%)
@ RIOT °
6%
(100%)
N Ebiibi
% PC AIQY (12.3%)
2% (84.3%) flees gRE _
M| N © ) =T
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 i
(40%) 2Hre Y ort

. Revenues

VT keting expenses [ Revenues

XtZ: Tencent, SMIC 2El

Netflix:
X7 EX 38,

TET OIS d2

At&: Tencent, SMIC 2&

3

rok
I

Netflix2| Marketing expenses H|E2 R3]

~
(=]

rE

2 XYM 2 Eoz ZALICH AEZ
| oiE 380l 710 OIS =IH o

=
=

I
=
7

OF

P

opxq
[ )

St
(o]

=L
MO-II

0 Amazon

2 =21t7t

—

M

it

1A
ot

OrA &H| BSOl A 2

3% 3-41. Netflix Marketing expenses 30|

1% 3-42. Amazon Advertising spending 30|

30,000

25,000

20,000

15,000

10,000

5,000

2001 |
202 |
2003 1
204 »

5
06 =
2007 =
2008 =

mmm Revenues

30% 12,000 25%

25% 10,000

20% 8,000
15%

15%
6,000

10%
4,000

5%
2,000

0%

(1]
95 96 97 98 99 00 01 02 03 04 05 06 07 08 09 10 11 12 13 14

2009 =

15 16 17 18 19

102020
202020
302020

Worldwide ad and promotion spending as percent of net sales (%)
== Mar keting expenses [ Revenues e Worldwide ad and promotion spending ($ millions)

Xt=&: Netflix, SMIC 2 &

“27) tj50l F9 o

o

SMe| SET
Mg CHzts) ot

-> O HIE

o

MAU,
x

g

za

Jto

=

XtZ: Amazon, SMIC 2E
At

—

2 3 X

A ol
e [=

Tencent?l Netflix, Amazon?| Ed& BEF AL A= SAe d2, 0| 7|g&2 F0|E
M2tz AOo|Ct CHA| 3, SAI2| Sales and marketing expenses= Tencent2} Z 0| A}
o Crzistzt obdo|of FO{EX, Netflixet Zo| HHY FEX} EIL

(=]
Amazonit Z2 XM EME IS W7 AZESCHE HS ZaM2 S0t

=

S

[ [= B

d2iL} [2. =2 YouTube, 11
M 7|s3%t7| flet MAU
3

=

szt

B4 of

-
Hl CC ol-

—

ol

=1 =

broadcastingt H 24 SEME XI5stH A ChHzistof
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najgt Iff, SAtS| Sales and marketing expenses H|&2
£ 202195 E ZA M2 Sotd ZHo|ct.

3.3. BEP &

ofof, [3. BEP NS =25 TEsI0], SMs EF 2 F2 g 4T Y0, 2021

@ BEPE 2HT T 2 Zo| JYUo|Y HTE o|FE AHOIC,.

O|E QsHAM =, 2021E O & MAUQI 2 22 3,000t =F°| MAUSE EHS|0F & Z0|
Ch d2{L} YA HEHE HiQF 20|, Ol ExMo=Z2 FHE X|0|7] IjZ0 BEP &

of Chet 2= Sl AOoICh

33 3-43. SAl Revenues®t Costs and Expenses (8 E2{) & 3-44. At GPM1} OPM

10,000,000 80%
9,000,000 60% BEP
8,000,000 a0%
7,000,000 o \
6,000,000 BEP o
5,000,000 .
4,000,000 \ 20%
3,000,000 40%
2,000,000 -60%
1,000,000 -80%
-100%
2016 2017 2018 2019 2020E 2021E 2022 2023E 2024 2016 2017 2018 2019 2020E 2021E 2022E 2023 2024E
— Revenue Costs and Expenses GPM e OPM

XtE: SMIC 2E AtE: SMIC 2E
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4. Valuation - P/MAU Method

4.0. Valuation method 4% =g

Valuation methodZ P/MAU Method&
2l MAU, O|E &% D=1t 0|d, FCFE &

Bl
FO0|7h SHHRD, SA7H

ML SAL

AN

71 7t =

AM™ECH 2 BEOAMO =20 WEEH =

o
o

SARel sy ARt

ALl F7+ F0|2F MAU == L YouTube®} OFZZ|Z}TVE| &
XIE CHX|HA, SAIS] MAUZF Y2 7totE2H d&e AUS EAJCH M2t SAtO
MAUE O0|8310] 7|2 7IX|E dYst= 20| 7t& Az o|n se|& el =7 gao|zt
THetsHRICE,

Est SAE XZMX] 940 =HE £ [f-2of, H

RobustStX| 23t O[O 2021E SXE |

PER valuation®| BtAOZ FAIS| 7| 7HX|E M

4.1. Earning Table

{in thousand USD) 20164 2017A 20184 20194 2020E 2021E 2022E 2023E 2024E

et revenues 78,497 370,267 619,340 1,016,688 711,048 2897297 5123413 6977348 9,006,692
Mcbile games 51,357 308,734 440,450 539,671 740,196 763,182 872,985 998,907 1,143,361
Live broadcasting and VAS 11,948 26,466 87,846 246,156 528835 1326043 2731891 3444133 3,772,359
Advertising 8,109 23,874 69,524 122,552 271,386 539571 1,095781 1,868,679 3,042,938
others 6,082 11,193 21,520 108,308 170,531 268,501 422,756 665,629 1,048,034
Yol (%) 372% B7% B4% 88.3% 89.3% 76.8% 36.2% 20.1%

Cost of revenues 115,922 287,886 491,024 838151 1244409 1818519 2848200 3470027 3936512
GPM(%) A7 7% 22.2% 20.7% 17.6% 27.3% 37.2% 44.4% 30.3% 36.3%

Operating expenses 96,782 116,022 237,662 402,814 640,881 034865 1434875 1743574 2017439
EBIT -134,208 -33,641 -109,346 -224.276 -174,332 43,913 840,239 1,783,747 3,052,741
OPM(%E) 71.0% -0.1% S17.7% -221% -10.2% 5.0% 16.4% 253% 339%

YoY(%) -75% 225% 105% -22% =3 484% 110% 73%

Other incomes&expenses -2,046 7410 28,491 4121 7488 7488 7488 7488 7,488
EBT -136,253 -26,230 -80,855 -190,155 -166,844 151,401 847727 771,235 3,060,229
Income tax 47 1,332 3,808 5,380 5454 37,850 211,932 442 809 765,057
Met income -136,724 -27,563 -84753 -185,536| 172,298 113,551 635,795 1,328426  2,2095172
NEM(%E) 74.2% -7.4% -13.7% -19.2% -10.1% 3.9% 12.4% 19.0% 25.5%

4.2. Cost of Revenues =H

1) Revenue-sharing®| 4% [3. BEP 49 =

O|E ZEl0, Revenue-sharing costs =
Game distribution costs + Live broadcasting costs@| A2 FHS|FRAUCE 0|0f E 1Bt

FX|= Ch=Z3t 2L}
- Game distribution GPM = Distributed games share x 27.35% + Developed games share x 73.24%
- Live broadcasting GPM = 60%

2) Content costs®| A2 [3. BEP 2419 =

o2 =S
= o Hd

510, Content costs = Membership
content costs + General content costs@|

Neflix GPM 39.13%= &I

Ao 2 FHYFALE Membership content=
150 F=H8FAL, General content costsE AfreecaTV, Huya,

Douyu®| Content costs 578 &15t0] FYFRALCL.
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3) Server and bandwidth costs®| d% MAU x Target costs per MAU ratio2| 2HAlo2 =

gl F= ALY,

4) LI X| Staff, others@| &%, ODfECHH| H|F, Yoy 5782 &/ 0|&83t0] HAES| F7H

i 3= ALt
{in thousand USD) 2016A 2017A 2018A 2019A 2020E 2021E 2022E 2023E 2024E
Cost of Revenue 115,922 287,386 491,024 838,151 1,244,499 1,818,519 2848299 3470027 3,936,512
Revenue-Sharing 22,688 138,947 244,632 374,162 582376 859,795 1,377,506  1,679.347 1,867,321
Content 21,913 39,230 81,451 150,240 251,431 357,385 548,376 642245 686,712
Staff 13,291 19,240 35,819 53,503 66,598 83,145 106,036 119,786 132,271
Server and bandwidth 48,397 70,335 92,811 137,963 191,816 260,335 360413 407,687 448,640
others 9,632 20,133 36,311 122,282 152,278 257,859 455968 620962 801,568

4.3. Operating expenses &3

Sales and marketing expenses?| 4% Of= C{H| H|E0| ZAg ZA0|2f THESIROD, O
=& [3. BEP FH0IM MESHUCE 0|0 O4E CHH| H|FSO0| HAdt= Z2 Tencentt
NetflixQ| &4 H|E9| HHX|E 0|83t FHPFACL LIHX| AFS2S EHH| H|F,

YoY S7t22 2H 0|85t0] HED| FFFUCt

(in thousand USD) 2016A 2017A 2018A 2019A 2020.1H 2020E 2021E 2022E 2023E 2024
Operating expenses 96,782 116022 237662 402814 343,320 640,881 934,865 1434875 1743574 2017439
Sales and marketing 15,399 34,873 87,864 179777 192,157 337,787 510,734 806,403 980,594 1,130,239
General and adminitration 67,700 39,135 69,175 88,875 56,968 97,314 106,554 116,672 127,750 139,861
Research and development 13,663 42014 80623 134162 94,194 205,780 317,577 511,800 635,230 747,319

4.4. Other income & expenses &

1) Investment incomel} Exchange gains@| &%, net 22| Z[Z 470 EHX] A4S 0|83}

of FHAHFULE

2) Interest income?| &%, K|t 2740 H|sH %2 27HEH7te] 27t A S0Lt %2

270X s Ol 8dl FFaFUALt

3) Interest expensesl| A<, 2026 Notes issued in 20192 2lstn Iom 0[]0 2020.1H

B 222 FlatohA =783 ALt

4) others®| B2, net 2| =2 47HIX B ¢tS 01830 FZ8FRALt.

(in thousand USD) 2016A 2017A 2018A 2019A 2020.1H 2020E 2021E 2022E 2023E 2024E
Other income8lexpenses -2,046 7410 28,491 34,121 9,937 7,488 7488 7488 7488 7488
Investment income(net) 1,469 3,444 14,466 14,492 741 8,468 8,468 8,468 8,468 8,468
Interest income 225 222 10,306 24417 7,523 17,362 17,362 17,362 17,362 17,362
Interest expenses 0 0 0 -6,981 -5,676 -11,353 -11,353 -11,353 -11,353 -11,353
Exchange gains(net) -3,190 967 -249 -1,768 2,538 -1,060 -1,060 -1,060 -1,060 -1,060
others(net) -550 2,778 3,968 3,962 4,810 2,539 2,539 2,539 2,539 2,539

4.5. Income tax £H

M

2020 EBTOIM &4 7[FE AO|2h FYE AR, XSMKA| FEI| HAE 7| =827

=
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=0 X2 47HHX| Effective tax rate2 O|E35}0! 2020E income taxE FISHFACE 1
L 2021HEEH SA= SXE &= 7|92 E turn-arounddt0 2021E- 2024E income

tax2| B2, =2 HAME 25%E MBI FYHFULCE

(in thousand USD) 2016A 2017A 2018A 2019A 2020E 2021E 2022E 2023E 2024E
EBT -136,253 -26,230 -80,855  -190,155 -166,844 151,401 847,727 1,771,235 3,060,229
Effective tax rate(%) -0.3% -5.1% -4.8% -2.8% -3.3% 25.0% 25.0% 25.0% 25.0%
income tax 471 1,332 3,898 5,380 5,454 37,850 211,932 442,809 765,057

4.6. Target Multiple M

SAte| Target P/MAU Multipleg MESH=0 UM Peer P/MAU methodE & -&35tRULCE.
SALS| Peer2 EIAN =20 2E, YouTubelt OtZZ2|ZtTVE MHSIQICH & 7| 2F
P/MAU MultipleZ 100Hf &= 21 RU=0, Ol MAU 10| dHst= J[Y JHX|7t
100$H =2 H|=st =FO|CHOZ2|Z}TV: 101.6H, YouTube 115H]). SAt= X P/MAU
MultipleO| 898 HEO|C} Ol A& X[&£E HXAZE Qo MBI HEY ANz Tt
g¢enf [3. BEP FH2 i Ol2is MBI L= siaE ZAo2f HEHSHIACE 0o
20212 SAtE Mest, WEH 4= EamningE &= &A2| 2021E Forward
P/MAU MultipleZ YouTube®t OtZE[ZITVC| P/MAU Ex Multiple 108.3H{E F0{5t=

240 22|t FH0| OfL|atn EEFSIRACE

—

olo] 2 EIMO| =918 Betst 2021E SEFI 7295 USD, X =7t CiH| 450
=

H 59%, FXtO| BuyES HMAIBHCL.

Valuation - P/MAU Method
2021E MAU(E) 233,993,000
Target P/MAU 108.3
2021E Market Cap(USD) 25,342,951,532
S Ets T A= 347,391,304
S HFIHUSD) 72.95
I F=7HUSD) 45,90}
== 59%
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5. APPENDIX
SAH HIE2 MEHel F=F Arg2 Ciaih 2o
Revenue-sharing costs = Game distribution costs + Live broadcasting costs
Game distribution GPM
= Distributed games share x 27.35% + Developed games share x 73.24%
Live broadcasting GPM = 60%
Content costs = Membership content costs + General content costs
Membership content GPM: Neflix GPM 39.13% 2 +3
General content costs: AfreecaTV, Huya, Douyu2| Content costs 378 YtHst0] F=3

Sales and marketing expenses:

20214 Of=E CHH| H|F ZAMEZE HE

e

OlZ CHH| H|ZSe| ZA H|E2 Tencent?t Netflix2| ZtA H[E2| HIX| HE
Server and bandwidth costs = MAU x Target costs per MAU ratio
J|Et HIBL Yoy S7hE0| UhS ChH| MTHN H|ES nase] =M

o[ mE SAtel HIE WYX= o3t ZCt
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S Al 2020-2024 M Costs and Expenses & (¥ 2a])

2020E 2021E 2022E 2023E 2024E
Distributed games share 53.78% 74.45% 80.18% 81.41% 81.66%
Game distribution GPM 36.45% 35.88% 35.77% 35.75% 35.74%
Game distribution costs 470,397 489,322 560,726 641,637 734,707
Live broadcasting and VAS revenues 528,935 1,326,043 2,731,891 3444133 3,772,359
Membership users(H &) 10,506 16,872 29,111 35,880 39,697
Membership price(2 &) 237 237 237 237 237
Membership revenues 23.7 23.7 23.7 23.7 23.7
Live broadcasting revenues 279,948 926,184 2,041,950 2,593,774 2,831,534
Live broadcasting costs 111,979 370474 816,780 1,037,510 1,132,614
Revenue-sharing costs 582,376 859,795 1,377,506 1,679,347 1,867,321
Membership content GPM 27.78% 30.74% 33.62% 36.41% 39.13%
Membership content costs 179,814 276,936 458,006 540,732 572,680
General content costs 71,617 80,449 90,369 101,513 114,032
YoY 12.33% 12.33% 12.33% 12.33% 12.33%
Content costs 251,431 357,385 548,376 642,245 686,712
MAUE 3) 174,948 233,993 319,558 366,533 401,443
Target costs per MAU(Z21) 1.10 111 113 111 1.12
Server and bandwidth costs 191,816 260,335 360,413 407,687 448,640
Sales and marketing expenses 337,787 510,734 806,403 980,594 1,130,239
Of = el Bl 19.74% 17.63% 15.74% 14.05% 12.55%
HE S48 11.64% -10.71% -10.71% -10.71% -10.71%
Xt&E: SMIC 28
Notice.
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