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1 Baseline Experiment: Wave 1

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_77mVWggW7kMJCIu

Attention check

Introduction

3

https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_77mVWggW7kMJCIu


Description of tasks and comprehension

4



Timeline
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Product Scenarios
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Additional questions
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2 Baseline Experiment: Wave 2

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_4I8kvCDcejXXKiG

Introduction
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https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_4I8kvCDcejXXKiG
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3 Statistics with Qualitative Content: Wave 1

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_9NwReOeX03h7xwa

Attention check

Introduction

Description of tasks and comprehension
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Timeline

Product Scenarios
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Additional questions
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4 Statistics with Qualitative Content: Wave 2

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_4G7QUXuwQfu3yjY

Introduction
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https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_4G7QUXuwQfu3yjY
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5 Mechanism Experiment 1: Cue-target Similarity: Wave

1

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_b27Wv9D8foqeBAa

Attention check

Introduction

Description of tasks and comprehension
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Timeline

Product Scenarios

21



Additional questions
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6 Mechanism Experiment 1: Cue-target Similarity: Wave

2

Study link Napoli: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_5i3ct3hPNyerTRc?

PROLIFIC_PID=napoli_italian

Study link Eatery: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_5i3ct3hPNyerTRc?

PROLIFIC_PID=eatery_italian

Study link Mr. Jones: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_5i3ct3hPNyerTRc?

PROLIFIC_PID=jones_italian

Introduction

23

https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_5i3ct3hPNyerTRc?PROLIFIC_PID=napoli_italian
https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_5i3ct3hPNyerTRc?PROLIFIC_PID=napoli_italian
https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_5i3ct3hPNyerTRc?PROLIFIC_PID=eatery_italian
https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_5i3ct3hPNyerTRc?PROLIFIC_PID=eatery_italian
https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_5i3ct3hPNyerTRc?PROLIFIC_PID=jones_italian
https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_5i3ct3hPNyerTRc?PROLIFIC_PID=jones_italian


24



25



26



7 Mechanism Experiment 2: Cue-Non-Target Similar-

ity: Wave 1

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_5p58idwqUSBXH3U

Attention check

Introduction

Description of tasks and comprehension
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https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_5p58idwqUSBXH3U
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Timeline

Product Scenarios
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Additional questions
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8 Mechanism Experiment 2: Cue-Non-Target Similar-

ity: Wave 2

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_0riDb2ayaVT4HJk

General Instructions

Structured Recall
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https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_0riDb2ayaVT4HJk


Belief Elicitation

32



Additional Question

9 Robustness Experiment 1: Uninformative Qualita-

tive Content: Wave 1

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_6rldfjAid2oOXTo
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https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_6rldfjAid2oOXTo


Attention check

Introduction

Description of tasks and comprehension
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Timeline
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Product Scenarios
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Additional questions
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10 Robustness Experiment 1: Uninformative Qualita-

tive Content: Wave 2

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_eb5IxKKR9JC0IFE

Introduction
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https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_eb5IxKKR9JC0IFE
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11 Robustness Experiment 2: The role of Decoy Infor-

mation: Wave 1

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_bf2T3Jv9Z8nIOaO

Target: Statistic; Decoy: 2 statistics
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https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_bf2T3Jv9Z8nIOaO


Target: Statistic; Decoy: 2 stories
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Target: Statistic; Decoy: 2 times no info
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Target: Story; Decoy: 2 stories
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Target: Story; Decoy: 2 statistics
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Target: Story; Decoy: 2 times no info
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12 Robustness Experiment 2: The role of Decoy Infor-

mation: Wave 2

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_6YcP1WxV7SQQsYu
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13 Robustness Experiment 3: Number of product sce-

narios: Wave 1

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_2t2raiydcqO4hb8

1-product design
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https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_2t2raiydcqO4hb8
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(and 4 more dot estimation tasks)

3-product design
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(two more dot estimation tasks)

6-product design
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14 Robustness Experiment 3: Number of product sce-

narios: Wave 2

1-product design

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_0Vuu4Bua1Hsq1P8?

treatment=2
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3-product design

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_0Vuu4Bua1Hsq1P8?

treatment=1
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6-product design

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_0Vuu4Bua1Hsq1P8?

treatment=3
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15 Robustness Experiment 4: Question Format and

statistic display: Wave 1

Study link:1 https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_8BXmj6svHWpmsN8

Incentives: Percentage Format

1The link randomly redirects to one of the conditions.
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https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_8BXmj6svHWpmsN8


Elicitation: Percentage Format
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Statistic: Count Format

Statistic: Percent Format
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Elicitation: Likelihood

Statistic: Percent Format

16 Robustness Experiment 4: Question Format and

statistic display: Wave 2

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_cOYu7d8oEsiGCdE

Introduction screen

As in main experiment.

Elicitation: Likelihood

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_bDzFMUWkVwzEx26?

PROLIFIC_PID=111111111111111111111111
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Elicitation: Fraction

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_bDzFMUWkVwzEx26?

PROLIFIC_PID=333333333333333333333333
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https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_bDzFMUWkVwzEx26?PROLIFIC_PID=333333333333333333333333
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Recall task

As in the previous experiments.
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17 Robustness Experiment 5: The role of associations:

Wave 1

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_bOum5HYNICeSy34
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https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_bOum5HYNICeSy34
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Product Scenarios in statistics prompt treatment

83



Example screens of other conditions

No story
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No story with prompt

Statistic: baseline
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18 Robustness Experiment 5: The role of associations:

Wave 2

Study link: https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_cur7DsQUwmcUcfA?

treatment=2
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https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_cur7DsQUwmcUcfA?treatment=2
https://unikoelnwiso.eu.qualtrics.com/jfe/form/SV_cur7DsQUwmcUcfA?treatment=2
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