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Unit 4

Question 1: Differentiate between MOLAP and ROLAP.

Solution: Storage & Speed Differences Kl

Feature MOLAP (Multidimensional) € ROLAP (Relational) B
Data Storage Stored in multidimensional cubes Stored in relational databases (tables)
Performance Very fast for queries Slower compared to MOLAP
Scalability Limited with very large data Highly scalable with large datasets
Data Volume Best for summarized data Handles detailed, large volumes
Real-life A dashboard analyzing monthly A Bl report pulling from SQL tables for
Example sales in a cube format large enterprise databases

Question 2: Define OLAP.

Solution: Smart Multidimensional Analysis @

OLAP is a powerful data analysis tool used in Business Intelligence (Bl) that helps users analyze
multidimensional data quickly and interactively. Think of it like having a super-smart assistant who
can cut your data cake == in any way you like—by region, time, product, or customer!

@, Real-Life Analogy: The Cake Example =

Imagine you're a bakery owner. You sell cakes of different flavors (chocolate, vanilla, strawberry), sizes
(small, medium, large), and sales vary by season. You want to know:

e Which flavor sells best in summer?
e Are large cakes more popular in weddings?

e How did chocolate cake sales perform last December?

OLARP lets you "slice and dice" your sales data to answer these questions instantly, without going
back to raw databases every time!



B In Business Terms...

In the business world, OLAP supports:

¢ I Multi-dimensional analysis — You can analyze data across multiple dimensions like time,
location, product category, and sales team.

e 4 Fast querying — OLAP is optimized for quick, complex queries, unlike traditional transaction
systems.

e ./ Trend identification — Great for spotting patterns, trends, and anomalies over time.

o Interactive data exploration — Allows drill-down, roll-up, slice, and dice operations to
navigate through data.

Key Features of OLAP

Multidimensional view of data

Enables real-time decision making

Supports aggregations and summaries (e.g., total sales by region)

Enhances reporting and dashboards

i.1 Real-World Example: Retail Store &
A retail chain like Big Bazaar or Walmart might use OLAP to:

e @& Analyze sales of umbrellas ™ in rainy vs. dry seasons

© Compare performance of stores in Mumbai vs. Delhi

¢ Check which product lines had a sales dip last quarter

4 Let managers drill down from yearly to monthly to daily sales

&) Core OLAP Operations (Simplified)

Drill-down 4 - Zoom into more detailed data (e.g., Year —» Month — Day)

Roll-up ¥ - Summarize or group data (e.g., Day — Month — Year)

Slice 2= - Look at a single layer or dimension (e.g., all data for one product)

e Dice #+ - View data using two or more filters (e.g., chocolate cakes sold in March in Delhi)
Question 3: What is a slice operation in OLAP?

Solution: Slicing a Layer of Data

Let's say we run a chain of coffee shops across India, and we store our sales data in a data warehouse
with the following dimensions:

e Time - Daily, monthly sales data

e Region — North, South, East, West



e Product — Cappuccino, Latte, Espresso

Now, if we want to analyze only the sales from the East region, while still looking across all products
and time periods, we use a slice operation.

# In this case, we "slice" the cube where Region = East .
It's like taking a specific vertical piece out of a big layered cake == —we're focusing on just one part
(East), but still seeing all product and time layers.

® Why Would We Do This?

e We might be launching a new campaign just for the East region.
e We want to compare how Latte vs. Espresso performs there.

e We need to focus our decision-making without the noise from other regions.

A slice helps us narrow down the data to one dimension and make region-specific insights
easily!

Question 4: Key differences between OLAP and OLTP.

Solution: Analytics vs. Transactions

Feature OLAP (Analytics) ~~ OLTP (Transactions) =
Purpose Analyzing data Performing day-to-day tasks
Data Type  Historical, aggregated Real-time, operational
Speed Optimized for read-heavy Optimized for fast reads/writes
Example Checking yearly sales trends ~ Processing an online purchase

Question 5: Define the term "OLAP cube".

Solution: Multi-Dimensional Data Cube

An OLAP (Online Analytical Processing) cube is a multi-dimensional data structure that enables
rapid analysis of data across multiple dimensions. It can be visualized as a data cube in which each
axis (dimension) corresponds to a specific category, while each cell at the intersection stores an
aggregated value—such as a total, average, or count.

¢ Real-Life Example: Retail Store Sales Analysis

Consider a retail chain, such as a supermarket &%, aiming to analyze its sales performance. The data
can be categorized along dimensions like:



e Time ® - daily, monthly, quarterly, or yearly
e Location ® - such as Delhi, Mumbai, or Bengaluru

e Product € -including Bread ™, Milk =, or Chocolates €
With an OLAP cube, the company can quickly find answers to analytical questions like:

e [ What were the total chocolate sales in Mumbai during March?
e @ Which city sold the most bread in the first quarter?

e ./ How have milk sales changed over the past three years?

Il Cube Structure in Action

A simplified way to imagine this is as a 3D cube, where each axis represents a different dimension:
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Here, a cell like [5ee] might indicate a sales revenue @& , the number of units sold [, or a profit
margin ~~ for a specific product, location, and time period.

@, Operations Enabled by OLAP Cubes

OLAP cubes support powerful operations that allow users to interact with data from various angles:

e Drill-down §2 - Exploring more detailed levels within a dimension (e.g., Year = Month — Day)

e Roll-up [¥ - Aggregating data into higher-level summaries (e.g., Day = Month — Year)

e Slice & - Extracting a specific "slice” of the cube along one dimension (e.g., Bread sales across
all cities)

e Dice us — Viewing a subcube by selecting specific values across multiple dimensions (e.g., Milk
sales in Delhi and Mumbai during Q1)

. Benefits of Using OLAP Cubes

OLAP cubes offer a structured, performance-optimized approach to data analysis:

e [ Fast - As data is pre-aggregated, queries return results quickly
e @ Focused - Enables analysis based on selected dimensions and values
e [ Structured — Multidimensional organization helps in recognizing trends and patterns

e (= Powerful — Widely applicable across domains like business, healthcare [, and education €



Question 6: Describe the architecture of an OLAP system.

Solution: Layered for Analysis =

An OLAP (Online Analytical Processing) system is designed to enable fast and interactive analysis of
multidimensional data. It typically comprises three core layers, each playing a specific role in the flow
of data—from raw storage to insightful reporting.

1. Data Source Layer -

This is where raw data is stored and managed. It usually includes:

e Relational databases (like SQL Server, Oracle, MySQL)
e Data warehouses
e Flat files (e.g., CSV, Excel)

© Example: In a retail company, this layer holds massive logs of transactions, such as sales records,

customer data, and inventory details.

@ Purpose: To act as the foundational input from which meaningful insights will be drawn.

2. OLAP Server @

This is the heart of the OLAP system. The OLAP server takes the raw data from the source layer and
processes it into a multidimensional format, commonly known as cubes. These cubes are optimized

for fast querying and analysis.
£+ It performs operations such as:

e Aggregation (e.g., total sales by month)
e Hierarchy building (e.g.,, Day = Month — Quarter — Year)

e Drill-downs and roll-ups
@ Example: It organizes the data so analysts can instantly explore "Milk sales in Delhi during
January 2025".
3. Client Tools

This is the presentation layer, where end-users interact with the processed data through:

e Dashboards §;)
e Reports ./

e |nteractive visualizations &

Popular tools in this layer include Power Bl, Tableau, and Excel Pivot Tables. These tools allow
business users to explore data intuitively without needing technical expertise.



"1 Restaurant Analogy: Making It Relatable

Let's imagine an OLAP system as a restaurant:

1. Kitchen %, (Data Source Layer)
The kitchen holds all the raw ingredients (raw data). It's not directly seen by the customer but is
essential to the meal.

2. Chef ™. (OLAP Server)
The chef takes raw ingredients and prepares dishes (multidimensional cubes) by following
recipes (aggregation logic and business rules).

3. Waiter 1 | (Client Tools)
The waiter delivers the final dish (insightful reports and dashboards) to the customer in an
appealing way—fast, neat, and customized to the order (query).

Summary

Layer Function Analogy
Data Source Stores raw transactional data Kitchen *
OLAP Server  Processes data into cubes for analysis =~ Chef ™

Client Tools Displays insights via dashboards Waiter 11

This layered architecture ensures that users can explore huge volumes of data effortlessly and draw
insights that drive decisions Il

Question 7: Differentiate between drill-down and roll-up with scenarios.

Solution: From Summary to Details and Back &

Operation Meaning Example ©
Drill-down  Go from summary to details From yearly to monthly sales %
Roll-up Aggregate data to a higher level ~ From city-wise to country-wide sales @

= Use Case: A manager drills down to see low-performing products in July, then rolls up to compare
region-wise trends.

Question 8: Design an OLAP solution for a retail organization.

Solution: Sales, Inventory & Customer Analytics



For a retail organization, designing an OLAP solution involves building a structured, multi-
dimensional model that supports fast, flexible data analysis across various business dimensions. The
organization can implement a MOLAP (Multidimensional OLAP) system, which pre-aggregates data
and provides efficient access to summarized insights—ideal for high-performance querying and real-
time decision-making.

The core dimensions of the cube would include:

e Product € : This covers product categories (like groceries, apparel), SKUs, and brands. It helps
analyze top-performing products, track seasonal variations, and identify underperforming items.

e Store © :Each retail outlet becomes a dimension member. It enables geographic comparisons,
benchmarking of store performance, and aids in inventory redistribution planning.

e Time (O: This dimension organizes data by date, month, quarter, and year, enabling time-series
analysis, seasonal trend tracking, and year-over-year performance comparisons.

e Customer X :Includes customer demographics, loyalty status, and buying behavior. It supports
personalized marketing, segmentation, and customer lifetime value analysis.

The measures (numerical values stored in the cube’s cells) would include:

e Sales Revenue i : Total revenue generated, allowing management to monitor financial
performance over time and by segment.

e Units Sold [ : Quantity of items sold, useful for analyzing product popularity and sales velocity.

e Discounts Applied ° : Total discounts offered, which aids in evaluating the effectiveness of
promotions and their impact on profitability.

To implement this solution effectively, the organization should use a MOLAP cube due to its speed
and pre-computed aggregations. Interactive dashboards—developed using tools like Power BI,
Tableau, or Qlik—can be integrated with the OLAP engine. These dashboards will allow:

e Store Managers to monitor live sales data, check inventory levels, and compare day-to-day
performance.

e Regional Heads to observe store clusters, evaluate campaign success, and identify low-
performing outlets.

e Marketing Teams to target specific customer groups with relevant offers based on purchase
patterns and demographics.

This OLAP system can answer real-world analytical questions such as:

e &7 "How did bread and dairy products perform in Bengaluru during the festive season?"
e © "Which store gave the highest discounts last month, and what was the impact on sales?"

e 2% "What are the buying preferences of female loyalty customers aged 30-40?"



Overall, this OLAP solution empowers the retail organization with fast, multidimensional analysis
capabilities that enhance visibility across departments, improve decision-making, and support
strategic growth through data-driven insights.

Question 9: Evaluate MOLAP, ROLAP, and HOLAP based on performance
and scalability.

Solution: Choosing the Right Fit

Feature MOLAP & ROLAP B HOLAP &
Performance  Fastest Slower Balanced -
Scalability Limited for big data ~ Highly scalable Medium
Storage Multidimensional Relational tables Hybrid (Both)
Use Case Dashboards & KPIs Massive datasets =~ Mix of summarized + detailed data

Question 10: Evaluate the use of pivoting for better decision-making.

Solution: Pivot for Patterns &)

Pivoting rearranges data to highlight trends.

¢ Example: A store manager pivots sales data by product category and month to quickly identify
peak seasons.

Helps in:

e Spotting high/low performers
e Comparing performance over time

e Making inventory or marketing decisions with ease

@ It turns raw data into actionable insights—Tlike flipping a spreadsheet to view it from a smarter
angle!

Unit 5

Question 1: Define real-time data warehousing.

Solution: Instant Insights 4

Real-time data warehousing means our data warehouse is always up-to-date—with new data being
added the moment it's generated. Instead of waiting hours (or overnight), we can analyze, report,



and react instantly.

= Real-Life Example: Ride-Sharing App

Think of apps like Uber or Ola. Every time a user books a ride:

e The pickup location, driver status, estimated fare, and live traffic data are updated instantly.

e The system uses this data to adjust prices, reassign drivers, and predict wait times—all in real
time.

e As users keep booking rides across the city, data keeps flowing into the warehouse live, helping
operations stay smart and responsive.

@ This is real-time data warehousing in action—live updates for live decisions.

@ Why Is This Important?

e & Immediate alerts on system issues or fraud
e @ Live stock tracking in e-commerce platforms
e & Fraud detection in financial transactions

® 4. Shipment tracking in logistics companies

With real-time warehousing, we don't just look at what has happened—we react to what is
happening, which is a game-changer for modern businesses!

Question 2: What is big data in the context of a data warehouse?

Solution: Volume, Velocity & Variety

Big data refers to data that is so massive, fast, and diverse that traditional systems can’t manage or
process it efficiently. In data warehousing, it means working with huge volumes of structured and
unstructured data—often in real-time.

We're not just talking about rows and columns anymore. Big data includes:

¥§ Clickstreams — tracking every page, button, and scroll on a website

&7 Purchase behavior — what we buy, when, and how often

~~ Sensor data — from loT devices, machines, or mobile phones

> Social media content, logs, chats, reviews, and more

@, Real-Life Example: E-Commerce Platforms

Think about an online store like Amazon or Flipkart.

Every time we:



Click a product,
Add it to the cart,

Check delivery dates, or

e |eave a review...

€ That action becomes a part of a massive data stream. Multiply that by millions of users, and

we're suddenly dealing with big data.
Traditional data warehouses can't always keep up, so modern warehouses use technologies like:

e Hadoop BA and Spark 4 for distributed processing
e Cloud storage for scalability

¢ Real-time data pipelines for immediate updates

%’ Why It Matters

e Helps us predict trends (like rising demand for a product)
e Powers recommendation engines (like “You may also like...")

e Enables dynamic pricing and personalized marketing

In short, big data in warehousing helps businesses understand us better and serve us smarter!

Question 3: Analyze the challenges in maintaining a large data
warehouse.

Solution: Scaling the Everest #
Key challenges include:

Managing a large data warehouse isn't just about storing tons of data—it's about doing it efficiently,
securely, and smartly. As organizations grow, so does the complexity of their data. Here are some of
the key challenges they often face:

o Data Integration — Combining data from multiple, often inconsistent sources like CRMs, ERPs,
web logs, and third-party tools can be tricky. We need to ensure everything is aligned and clean

before analysis.

e & Storage Management — With data pouring in every second, managing the size and cost of
storage becomes crucial. Techniques like data compression, partitioning, and archival strategies

are often needed.

e 4F Query Performance — As datasets grow, running fast and responsive queries becomes harder.
Optimization, indexing, and caching must be used smartly to avoid delays in insights.



e 1 Data Security & Governance — We need to ensure sensitive data is protected while keeping it
accessible for analysis. This includes role-based access control, encryption, and complying with
data privacy regulations like GDPR.

These challenges require a balance between technology, planning, and continuous monitoring to
keep the warehouse efficient and trustworthy.

& Example: A bank with years of customer transactions needs to ensure speed + security.

Question 4: Mention two issues in data warehouse maintenance.

Solution: Under the Hood Issues

Maintaining a data warehouse goes beyond storage—it's about ensuring seamless performance,
reliability, and trust in the data. Here are some common issues that can affect smooth operations:

1. Data Inconsistency Across Sources
When data is pulled from multiple systems like sales apps, CRMs, or third-party APlIs,
inconsistencies can creep in. For instance, customer data from an e-commerce site and a mobile
app might not match due to format differences or sync delays. This can lead to inaccurate reports
or duplicated records.

2. @ System Downtime During Updates or Backups
Regular maintenance tasks like schema updates or large backups can make the system
temporarily unavailable. This can disrupt real-time dashboards or delay analytics—especially
critical in industries like finance or logistics.

3. B ETL/ELT Failures
When data pipelines break (e.g., due to schema changes or network issues), important records
may not load into the warehouse. This leads to missing or partial data—much like a delivery truck
failing to reach the store shelves.

4. 1« Security Vulnerabilities
Inadequate access control or outdated security protocols can expose sensitive information like
customer PIl. Real-world example: If a retail chain’s warehouse allows too-broad access, a minor
employee could accidentally (or intentionally) access financial data.

5. @ Difficulty in Scaling Up
As data volume grows, warehouses may struggle to handle the load unless properly architected.
For example, a video-streaming company storing viewing history for millions of users may face
performance bottlenecks without sharding or distributed storage solutions.

6. ® Poor Metadata Management
Without organized metadata (i.e., data about the data), analysts may not know what a field like
cust_1lvl_code actually means, leading to misinterpretation and confusion.



7. < High Maintenance Costs
Maintaining storage, compute resources, software updates, and skilled staff can be costly. This is
especially challenging for smaller businesses trying to compete with data-driven giants.

These issues underline the importance of continuous monitoring, robust automation, and clear
documentation in managing data warehouses effectively.

Question 5: Demonstrate how data governance improves data quality.
Solution: Clean, Compliant, and Consistent

B What is Data Governance?

Data governance is a framework of rules, roles, processes, and responsibilities that ensures data is
managed properly throughout its lifecycle. It defines who can access what data, how it can be used,
and when it should be updated or deleted.

It's like running a library [h—you need to know where the books are, who checked them out, and
ensure they're returned in good condition. Similarly, in a data warehouse, every dataset must be
traceable, accurate, and secure.

Why Is It Important?

Effective data governance improves data quality, security, and compliance. Here's how:

e  Accuracy
Governance ensures data entered and stored is correct, reducing errors in reports and decision-
making.
¢ Real-life example: In healthcare, a wrongly recorded patient ID could lead to misdiagnosis.
With data governance, validation checks catch errors early.

o Consistency
It standardizes data formats and naming conventions across departments.
¢ Example: "Customer ID" shouldn’t be cust_id in one system and cIp in another. Consistent
labels prevent confusion and ease integration.

e [ Compliance with Legal and Industry Standards
It ensures organizations follow regulations like GDPR, HIPAA, or India's DPDP Act.
¢ Example: A bank using governance frameworks can demonstrate to auditors that customer
data is protected and accessible only by authorized roles.

e 1« Security and Role-Based Access
Governance assigns specific roles—like data stewards, owners, and custodians—to prevent
unauthorized access.
¢ Example: In an e-commerce company, only the finance team can view refund amounts, while
the marketing team can only see anonymized data.



e ./ Improved Decision-Making
High-quality, well-governed data leads to better analysis, reporting, and ultimately, smarter
decisions.
¢ Example: A logistics company using accurate route and delivery data can reduce fuel costs
and optimize operations.

s Key Components of Data Governance

e Policies and Standards — Define how data is managed and maintained.
e Data Stewardship — Assign responsible personnel for data accuracy.
e Data Catalogs and Metadata — Help users understand what data exists and how to use it.

e Monitoring and Auditing — Track data access, usage, and changes.

& Example: A hospital uses governance to standardize patient records, improving diagnosis
accuracy.

Question 6: Critically evaluate traditional vs modern warehousing
techniques.

Solution: Classic vs. Cloud

Feature Traditional Warehouse |[_] Modern (Cloud/Data Lake)
Infrastructure ~ On-premise servers Cloud-native, serverless
Scalability Limited Elastic and on-demand
Speed Slower updates Real-time streaming possible
Cost High setup/maintenance Pay-as-you-go m=
Example Legacy ERP systems Snowflake, BigQuery, Redshift

Question 7: Apply agile methodology to a data warehouse project.

Solution: Sprinting Through Data &7

Applying Agile to a data warehouse means building it piece by piece through short, focused
iterations (sprints). This approach shifts from traditional "build everything at once" to deliver small,
working data components regularly.

&) How It Works:



Break the project into mini-deliverables like loading customer data, creating a report, or
integrating a data source.

%% Each sprint lasts 1-2 weeks, focused on one goal (e.g., building a sales summary cube).

28 Users give feedback at the end of each sprint, leading to improvements in the next one.

Keeps the project flexible and aligned with changing business needs.

Benefits:

e 4 Quick delivery of usable parts (e.g., one dashboard at a time)
o Continuous feedback loop helps improve accuracy and relevance
o Faster adaptation to new rules, metrics, or data sources

e ./ Boosts team collaboration and transparency

¢ Real-Life Example:

A retail chain builds a data warehouse using Agile. In Sprint 1, they load product data. Sprint 2
delivers a regional sales dashboard. By Sprint 3, they integrate customer reviews. Each step is tested,
reviewed, and improved—ensuring that the business gets value early and often.

@ Example: Building a customer insights dashboard one metric at a time, based on weekly feedback.

Question 8: Explain the need for metadata and its management.
Solution: Data About Data &

P What is Metadata?

Metadata is “data about data.” It describes what a dataset contains, where it comes from, how it has
been processed, and how it should be interpreted.

Think of it like a nutrition label on a food package & —it doesn’t contain the food, but it tells you
everything important about it (calories, ingredients, expiry, etc.).

@ Why Metadata Matters:
Metadata plays a critical role in data warehouses by helping:

e @ Understand structure & meaning — Defines what each data field means (e.g., "Revenue” is in
USD, annual, post-discount)

e (¢ Track data lineage — Shows where the data originated and how it has been transformed (e.g.,
raw — cleaned — aggregated)

e % Ensure compliance - Keeps data policies transparent for audits, privacy regulations (like
GDPR)



e 1 Support data discovery & governance — Makes it easier for teams to find, trust, and reuse

data properly

e  Enable self-service Bl — Helps non-technical users navigate complex datasets without

confusion

¢ Real-Life Example:

In a business dashboard, there's a column titled "Monthly Sales".

The metadata for that column might include:

° Source: sales_data_2023.csv

e . Format: Currency (INR)

Updated: Monthly

e 2 Owner: Sales department

@ Includes: Only online sales, excluding returns

With metadata, any analyst or manager can trust and interpret the data without second-guessing its

origin or purpose.

Question 9: Classify data warehouse implementation strategies.

Solution: Build It Your Way =

_~ Strategy

Top-Down

Bottom-Up

Hybrid

Hosted/Cloud

@, Description

Begin with a full
enterprise-level
warehouse, then break
into data marts

Start with individual data
marts for departments,
later integrate into one
system

Combine both
approaches; balance
speed and long-term
goals

Use cloud services like
AWS Redshift, Google
BigQuery, or Azure

B Best Fit

Large enterprises
with clear vision

Startups, small-
medium
businesses

Growing firms
with changing
needs

Businesses
wanting low
upfront cost

¢ Real-Life Example

A multinational bank
setting up a full warehouse
covering all branches, then
giving regions access

A startup building a
marketing analytics mart
first, then expanding to
finance and HR

A retail chain creates sales
and inventory marts first,
then connects them to a
larger warehouse

An e-commerce company
using BigQuery for scalable
analysis of online
transactions



_~ Strategy

Outsourced

Federated

@, Description

Implementation and
maintenance managed by
a third party

Use virtual integration
without moving all data
into a central store

Quick Summary:

e Top-Down = Long-term, structured, and robust i

e Bottom-Up = Fast, flexible, and modular

e Hybrid = Best of both worlds

e Cloud = Scalable, cost-effective

e Outsourced = Done by external experts g

e Federated = Non-intrusive, real-time links )

B Best Fit
Firms lacking in-

house IT
resources

When real-time

sources is needed

¢ Real-Life Example

A healthcare provider
outsourcing its warehouse
project to a tech
consultancy

A logistics company
connecting supplier,

access to multiple

transport, and delivery
databases without merging

Question 10: Compare and analyze ELT vs ETL approaches.

Solution: Order Matters &)

Feature

Workflow

Processing

Use Case

Performance

Complexity

Cost

&) ETL (Extract — Transform — Load)

Data is extracted, transformed before
loading into the warehouse

Transformation handled by external
ETL tools (e.g., Informatica)

Best for on-premise warehouses or
strict data control environments

Can be slower with massive data
volumes

More complex setup, multiple steps

May require dedicated infrastructure
and licenses &

+ ELT (Extract — Load — Transform)

Data is extracted and loaded first,
transformation happens afterward

Transformation handled within the
target system (like SQL engines)

Ideal for cloud-native systems with
scalable compute resources

Optimized for big data and modern
cloud speed

Simpler pipeline when using cloud-
based services

Leverages existing cloud tools—cost-
efficient in many cases <*



Feature &) ETL (Extract — Transform — Load) + ELT (Extract — Load — Transform)

S i+ Sensitive data can be transformed Raw data enters warehouse—needs
ecuri .
y before entry into warehouse strong access control s

Why Use ETL?

ETL is ideal when:

e Data needs cleaning or enrichment before being stored
e The organization uses on-premise systems
e There are strict compliance rules (e.g., healthcare or banking)

e Example: A hospital system transforming sensitive patient data before storing it in a secure
warehouse.

Why Use ELT?

ELT works best when:

e You use cloud-native platforms (like Snowflake, BigQuery, or Redshift)
e You need to load huge volumes of raw data fast
e Your warehouse has powerful built-in compute and SQL capabilities

e Example: An e-commerce app loading real-time clickstream data into BigQuery and transforming
it later using SQL scripts.

¢ Real-Life Example (Simplified)
Imagine a company analyzing customer purchases:

e With ETL, they clean and organize data (e.g., fix missing names, remove duplicates) before
putting it into their local data warehouse.

e With ELT, they dump all raw data into a cloud system and clean it inside the warehouse using
fast, scalable SQL tools.



