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Section I Use of English
— XEBEMEBFT
EH H 2009 4 4 A CERE3E B D) (Scientific American), /£ Steve Ayan, J5i 3C# H v How Humor Makes
You Friendlier, Sexier: HWAZR WAl i /R 58 finA N2 H 14K
SCEE BRI T RIEF DL RAE BEAWLA R B B A BGRB8 — B o A I 3 5 50 B - 2 A W s

FlHRRA R TREN S AEE). B ZBok#E B BR 7SRRI, AT #E By O3 5ok 2
B o SEVUBLLAAE 1988 A0 B — IS5 ARl 1B 42N B R, KX —AT 0] MO L5

= T

1.[A] among 7E...... ZH [Blexcept BT [C] despite ]R%E  [D] like 1%, il

[ZZX] [C]

[%5R] ET3CBER RN AP

[##dr] 55— B — RS AT R TR L2 EEE R A T EEN S REs)”, Hi%EH but 7]
M, BRI SRR EOE YT, B NER AR I AR T SR (@R . 3 AE S 2 5 AR H
ST REXT B A JE LA S, IR BT PO AT AR e, I W R A A NIRRT G R, [A] [B]S
[C]. [DIUANETH R A [Cldespite “/RERKRNFEYT, FrblEEMER.
2.[A] reflect J<Bt [B] demand Z3K [C] indicate &K, TR [D] produce =4, 5ljig

[&%]1 D]

[% &A1 ET30E XAE+3h g

[ARNT] b R OGBS S S gen O MU DhBe B2 A0 B, B Ui B SE0E B A =2 1) s . Finide 208 225 5 T 1)
changes # Rz R R, HFHAA KA. ... e, P2k BRI S o PUANE TR [A] reflect™ < B, [B] demand “%
3K”, [C]indicate “#& B, Wi/~”, [D]produce r=/E”, RA[D]EI =4, F1&FHARMER, TLUEEREZ.
3.[A] stabilizing {£f25E  [B] boosting i [C] impairing H55, 7> [D] determining ¥ €

[E%] [B]

[ R]) BT 3CE U r+3hiE T

[fEAT] SO 4R B R8RS ORI SIREUE .~ [A] stabilizing & &%, FE”, [B] boosting“fitidf,
e, [C] impairing “4515, HI55”, [D] determining“#RyE”, MR E A TE 15 ) Wr B 12428 <5 Be 8 (i adh O P IR Ok
x>, FrPABINIEMZE .
4.[A] transmit &k, &I [B] sustain 4ERF, 7&4H [C] despite R [D] like %%, 0[]

[ZZ%] [C]

[%5R] ET3CBER RN AP

(] 55— B — g AT R TR L2 EEE R A T EFEN S REs)”, #Hi%EH but 7]
M, BRI SRR EOE YT, B NER AR I AR T SRR . 3 S AE S 2 5 AR H
ST REXT B A JE LA S, X2 BT PO A AR e, B I B A A NIRRT G R, [A] [B]s
[C]. [DIPYANIELTH R A [Cldespite “/RE RN, FrLEIERHE SR,

5.[A] measurable "] &), KM [B] manageable 5 & L[]
[C] affordable F1+HFHLE ] [D] renewable 7] FEA4= 1)
[E£] (A]

(% 5] b F3CGE BT

[N ] A A5 S R — IROR A ] Re G0k B B 12 SRR O I A The P2 A 254k . [A] measurablem] I &
f1, KK, FZR)”, [B] manageable“ %%, [C] affordable“7ifHISLH”, [D] renewable“r] FHAE/)”, Y
AN IR GEFI“ 35 A0 T I il ok & ) R A [A Jmeasurable, T 15 B benefits FIFERE, #HUEIEMZE R,
6.[A] In turn 89, KK [B]In fact FH3L L, sEfrl [C]Inaddition 534b, Bttt [D] In brief fii & 2

[E%] [B]

[3% 5] £ FICBERRHE ST

[#AT] F —BEramEEE: NMEEEET R SR, RIBEARER T /EH, M instead of
apparently ] LW A M) FOCH AR TICR, THERBEARREHEEICAZNAE, UAETTH[A] In
turn “$&”, [C] In addition“534h, [D] In brief “fd i 527, #AFFEESE, WA[B] In fact 3 SZ B & AT K
%, oL ERE, RIEMER.
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7.[A] opposite #H 1, XTILHT [B] impossible A HERT, A EL SR
[C] average “F-31Yy, @M [D] expected TR, FiRHE

[E%] (A]

[% 5] L T30 EE BRI

[AEDT) 25 Bt A R s b, AGIHAR BT AR BN, SRAREARER] T fEH, M instead of
A apparently R LA 34 W 2 (1) /E R R G Ath 88k 14 2 A S B, DY AN i 35T+ [B] impossible AN AT BE ™, [C]
average* V311>, [D] expected “THAN)”, #EAFFAIESEE, HrLl[A] opposite“tH [ 17 IEHIZE & -

8.[A] hardens ffiA8H#H, fifiIZ5H [B] weakens #4555, Jig/b>
[C] tightens {75 ' [D] relaxes fHFA5tH, R
[E%] (D]

[%5]) LT 30E X EE+3hiE T

AR X548 BT ) 7022 LAY, Firidke 301 5 muscles T 2 50 &, H H 25 )5 1)1 “decreasing muscle tone
for up to 45 minutes after the guffaw subsides ~ i ARKF—2L, PUANEITH[A] hardens {457, [B] weakens “ffi 4%
557, [C] tightens“f{i 38557, [D] relaxes“ffifaith”, DA, FoRFMPLPAL, 58T — G AMGHAR 1)
o] LRSS, SR AR R A R MIAE 1B X —8,  #([D]IEH.

9.[A] aggravate &, EAib [B] generate fHJERY, KE
[C] moderate J# 5%, ZZA [D] enhance #2 5, fns®
[EX] [C]

[%5]) LT 30E X EE+3hiE T

CARATY A A0l 1) B R X 1 SR OB ] R A B T OB ARSI > 4R SCE such bodily reaction
Ftg b —Brhen] DU LA PR 5, H e B ) s R s O B /). DUANIE TR [A] aggravate Il ,
Ak, [B] generate“ffiJER, &7, [D]enhance“¥iin”, AFF&iESE, HA[C] moderate Vg, A", FF&
HE, RIEWEE.

10.[A] physical #JELH], KRR [B] mental #5147, /1
[C] subconscious &= IHH, TEIRM  [D] internal P
[ZZX] [A]

[% K51 £ FIOZBIE AR AT

CAEMT Y A1 2 R AT N AT R = A AR TR W) OGRS N NS 2R . TR EESRIAN—ME
6], MR IRI S 449 feedback, XA TRIPEAGIE tH 15 the act of laughing &, FH52FJ51H that M)
EARRR . FIBEIAT N — R SR 19478, 5J5TH other types of feedback #HFFR, FrLA[A] physical“ £ &
LR RIEME SR, HALIEDI[B] mental k5 L1, [C] subconscious*#& & iR, [D] internal“P7ERT”, NFFH
T, MR

11.[A] Except for [ J ===+ [B] According to #R 4, %[
[C] Due to B, KN [D] As for &5, #h...... 7
[E%] [B]

(%1 ETF3CE U REESHT
U] AR B2 — DRIREE NG, BATEE — M R T SRR N . iRl A SCH X

HRNAZAE R — N GRS, ”[A] Except for #R“FRT ...... >, B AN S T R R A e e A
B . [B] According to“fR4fE, &8, Fonikis, FHHRF R, BEZ KRN, ZIEWHEZE. [C] Due
to“H T, BN JEHR—M&JEE, [D]As for“2 T, HE...... D7 T CAFE 05 AN RIS B, SRR

12.[A] with [B] on [C]in [D] at

[EX] [C]

[% 5] L T30E X EE-EiEyT

[###7] be rooted in S [E 12, RARMWIFLET......, FKIRT .0 RN RRBAN G — o i H
T HREI RN HEETAGEER be rooted FERCAEH , HHERR

13.[A] unless [&3E, WHEA  [Bluntil ...... N1k [C]if i [D] because KA

[Z%] D]

[% 5] A)[a)& Sk R+BI A FEbT

[T Y A R SR A2 i GmiitiH, T2 Y iEiEm A T4 28450, BARRIE 2485 Sk R
N2 [F] O R o BRI but W EIHT IS AN 70 AR A T N A2 A R, B8 AN )RR iiE B RO,
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HUEHES, AN A RGO 5 ERRE, G ORREZ R EER R AR F[A] unless“FRIE, HA,
[B] until“F...... ik, [Clif “fan”, AFFAEEEE, [D]because R/NFR KR, MUZIEMHER.

14.[A] exhausts f§ {5 778, {F9% AL [B] follows R &

[C] precedes 7E2 4G [D] suppresses [ fil], FHIE

[EX] [C]

[% 5] £ FCBBEERESERPHT

[AENTY Afyzkd: E—B,  BSCOR B U ATRIER & 5.07, FTAOIERIBZ 5. (EARR) H IR R LR
(1) although, FH I BLZL U0 ) — A Sl Ot 2 AERTEZ 81, PUANIE I [A] exhausts ff i 778, {9
BEAHY, [B] follows “EREE”, [D] suppresses“ ki, BHiE, $I)”, IAFFEIESR, [C] precedes“st T, KRTE......
ZRIRA (BB "R EREE.

15.[A] into #EAN [B] from 3K H, M [C]towards §i[n], X [D] beyond it

[&%] [B]

[% 5] b FCBBEEEEIETT

[#EHT]Y th although AT LAAIWT A HT 350 40 A G 3 R FEAT PRI R, Bl OrERiEZ 1, B4
Ja A N A A O ERIE Z a7 A <S48 VLA [ 45 AL into#E N ..., B B, [C] towards
[, ¥, [D] beyond “t, HMNVEEALTE, [B] from “RHVRIRN, FEREWE, HOVEHHER.
16.[A] fetch Bk [B] bite ", 1T [C] pick K, % [D] hold %, #, #21F

[Z%] D]

[%5]) LT 30E X EE+3hiE T

[T ] S ERIENGDA, JF HESFHM a pen MBI IR, RN XA SR SEI T 202 with their teeth
or with their lips. PUANETTA [A] fetch“HUK”, [B] bite“lt, 11>, [C] pick“ K, 4#”, [D]hold“Z, #i, #24£, Wk E
PRTE IR AT R SE IR SR GRS F A AR B WS & £ — =%, hold MEEEMAE, MONIEMEZR.

17.[A] disappointed k2] [B] excited Y75
[C] joyful PRARAY [D] indifferent AT Lr )
[EX] (A]

(%K) £ TFOZBEEHEE AT

[#RHT) R ESRIEN— AN E, 810 )5 H ) expression, F HIXFh G &Y HYEE S1E— LB =41,
s BT ST F N RN AW, I B F A W AE — SIS AT DA — A5, B Al HE KT =4 FH W6 =
FAE— RS —MRENRE, X5 ESCR R R AR e 5 95 1 N FHIERL, PUANIETTH [B] excited
AT, [C]joyful“B AR, [D] indifferent B A IO I HAFF GG, #HEFR . [A] disappointed“Z& 1), #F
BRI, RIEER.

18.[A] adapted (to) AF 5 >J 5} F-++e--- [B] catered (to) {04
[C] turned (to) ¥4 7] [D] reacted (to) *7...... i e L
[E%£]1 D]

[% 5] £ F3CE X EE+3hiE

[T Y SASEERIEN—ANBhiA], H H 5T to F4R 8 FE . ANA) R A2 AR Leyl o ) AR I A L
IRl J= 4 A5 R AT R BB NAE G A3 A i BEnFEE . B ABAE— SBT3 5 RN EEE
DA 3% 00 HH [A] adapted to A8 £3 SJ5F ..., f3&E B, [B] catered to “ill A, ¥ & WA T EEE R, [C]
turned...to“F [\, BIAFFEIESE, [D] reacted to“XT...... ([ Ga el A ot (=

19.[A] suggesting 7 ] [B] requiring 75 %%, #3K
[C] mentioning $2 %! [D] supposing 7€, 1%
[ZR] [A]

[%5]) LT 30E X EE+3hiE T

[AENTY ARYE )2 vl CLAIB A A 2 SE 30 i ah S, B IRl s i AR S LI N EU TS L 5 4 5 R 1 N
TENE A s i R BCENFEE . TR S e RIE S wmEd, MAREELmRE . B
EBEE R IR, TUANETIH[B] requiring “75 2, E3K”, [C] mentioning “$2%”, [D] supposing*“f%
58, BT & LR SCESE, #HERR . [A] suggesting R, FESWRHIA)T, FFAER, MONIEWEER.

20.[A] Eventually 5, % [B] Consequently 5 J&, #x%&
[C] Similarly [FIF£H, FHALHL [D] Conversely #H %
[EX] [C]
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(%5 1 A)EZE R R+RIAFT
UEAT] LGRS 7RG SmgELs, A URIEELRE, J5 X OERE) 1 KX —47 AmT DAL AE L5,
Rl Ja AR (2 [F) — Rl s DL, Rom W — IR B B AR IIZ 8 5C &R . [A] Eventually M1[B] Consequently, #E1F g
A", [D] Conversely Fon“#)x”, HA7 [C] Similarly“[FIFEHL”, FF & B RSCOEH, & BRI
=, EXHE

A S S O B AR E — I a TR B s s AR, RS NS R, (A
T REXT B (g B LTV R o S AR BE (O I AL O IS T RE AR B A 5, b O RIAE TR R . (H2
TRKARMEAERE R e — R RS KT RERBOL BUR B — 4 B i R B & a4t

Fisg b, HHEEE AR RV R BIRA R, KBRS THRIIBOR . FAE 20 4 30 48, A
WHFRH, KEEMUANLIA, BEIONFES T B S WL TK AT AR SR FEARICIL 45 708

XEER SR SN AT e B T e ML PR SOIRAS e . B2, SKIX—AT N RIRAIR AT e 51 & AR U &
PRI, AT NI 40RaS . iRIE — D2 M IE BENE, AT R 2R E T SR AT 8. 19 tHaaRE
W, AASRBEDY AR AL, T By Rns 4 22 45 4540 .

SEE M SAERIAZ AT 3L, BRI RGN RS R ZR . 1R 1988 4E A0 1 — TSR IG i 7L o,
T 5 28 88 K A 2 Do B 00 HLUR - TR 5 SR 8 IR A W — SO 2 —— IR vl A& 58 s B 1
W i JeAE — S LU AR MHAC AR o ISR BRSOV I8 EER LR W . 316 8 I AR SR id
SN s, IXRYIRFE W RERTELE, MARBELRNE . 5Bl KRNI 47 AT DG
Uk

Section II Reading Comprehension

Part A
Text 1
—. XEBMEHTHT

ASCJE T Ao, AREE B . 5 H 2007 4 9 H Commentary H ] — 5 3L # Selling Classical Music.

SCEE L B RHALREE R B RINIE AT Alan Gilbert /ENE I —AE & RIS I R RS 5
= VB, 1EERYIXS Gilbert (UEVE, JRE T HRSATTIRRRZ —W A A TR FHEEWNS . wn—BG
PE it — D3R H QAR IR L

=, RSN

21 NS EE B — B ARATT AT LA SN, 5 AR AT A

[AJFH LT BIEREN [C145 2 FR %% [D]5] 2 i
[EX]C

(%5 5] 3 b

[ARAT VAR 48 1] DL e AL 31 SC 75 58 — BL SR — ) “For the most part, the response has been favorable, to say the least.
“Hooray! At last!”, HItAJH 1] favorable 1 Hooray B A1, AATXTIX —AE: i ¥ (5] SLEARAR K, PRI T C 2 IEHf
g, LI AL B, D #AFAE IR CE .
22565V BN N IRIARHE N ZEAR K R o
[AJH &0 711 [B] i R 1 [CHEAFEEHLT [DI A

[ZE%]1B

(% 5] Fseqy

[pT VIR T, ] PLEAL R S35 — Bt 516 )8 (Tommasini) % 75 /R 1A% (Gilbert) fJPFI2 « an unpretentious
musician with no air of the formidable conductor about him”, FJ %14 74 Je Xt 7% /R %RF i PEAN & unpretentious Al
with no air of the formidable conductor about him. H:H unpretentious #& “AMYAE A, A BB 1 BT 4 & £ 1), with no
air of the formidable conductor about him, =B &M AFRIER MR RH . 2 NP H, PN,
HAE%RD B it &, &I A. C. D AECHRRATIRHE, Hkk.

[#M72 ] unpretentious, Hi un (FERIZE) Fl pretentious M, 547 F pretentious 1] LAAEF pretend (2%, 1F

1),

23 AEF I NI IR 2 R s b .

[A]ZM T Blsn s ) 2 F [BIFE 4K 2 Hhh 2 ysie £ 5% &
[CI%5 K T BImREE IR DIl T Bl RENME
[ZZ]1D

(355 HER AW
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[T YA 85 AR S X T I35 RS PR URITIIE B & A 55 o 2B DU BOT Sk AE & $2 3, devoted concertgoers A A«
EARAE BRI, (HAEE AN devoted concertgoers are missing the point(l37 7% K2 B W HIE BE & %A VI
BEY, Zaaewts, HSRSCFHEZE I AT, 1EE AN These recordings are cheap, available everywhere, and very
often much higher in artistic quality than today’s live performances, Bl {EE . 252, HilEHE LS K
BIRSHE RN EARKAE. D ks NS T 1E# X devoted concertgoers [FB TR, HMUNIEMZ % .

JiR S AR L These recordings are cheap, {HIXZEH FIFEE, LFEHAREEEZ FSMEHIERME 20 7%
FRIZRH, W Ao B IEIA BESS HAE # X T devoted concertgoers WL M A, K%, H5JE K devoted
concertgoers [1]##i& Devoted concertgoers who reply that recordings are no substitute for live performance ... f7-1E i%
Zeo I C FOCR AR

24 fRHESCE, R HEIMEAS ST IE B BB S R Y ?

[ABAHEREFHAE X TS E RE. [BIRARAR S 5 5 e A5 BIIX LEnE J.

[CTEATA B T4 & AR 1 i i [DIEAT R AFERIE .

[E%]1B

(%5 5] 3 b

AT VAR 4 AT, v DL sE 67 2 S0 55 26 DU By o AN EF DU B 58 = %F)“These recordings are cheap, available everywhere...”

056 VY B #¢ )5 — #1) “the widespread availability of such recordings has thus brought ....” 1R 7% 2 #E Wt H £ 1 [B] They
are easily accessible to the general publicCK AR 2 7 i BE15 2IX LL0E J1) 9 IERE %
i 26 DY Bt 2 = #) “These recordings are cheap...very often much higher in artistic quality than today’s live
performances” /] AL A ZHHRN . SCHR B IR LCIE A& KRR, BEALTT LASE R, T HAE ZAR S EAA
TS WA, HA R VAT BEm 78 RS, BORRRIE Co BT D RKid4axs, JoikM
e

25. VRN T IRAARELE R 24 28 ok [ R AR .
[AJPREER) [B] 78 i #A R 1 [CIAfE L [D]Rk sk
[EXR]1A

[55] WRSE

[ BT IR T, m DAE o7 3 3 e fa — B, JUHZ /e = A1) 423, “But what will be the nature of that difference?
Merely expanding the orchestra’s repertoire will not be enough. If Gilbert and the Philharmonic are to succeed, they
must first change the relationship between America’s oldest orchestra and the new audience ithopes to attract.”{R A &
YE# I\ Jy“Gilbert 5 AN R B S BAXAGR G & 52 RV H , X R, “Gilbert 1 the Philharmonic %
MLy, LA — LG, EUE AT AIEF AN R Gilbert TEJRM AW R AR IEH . #l A NIEMER.

T B A C OARIATI. D AFEEIR, MFEAATREN HACIR K N B R AR, kbR,

=, KHEa) T

1. Even Tommasini, who had advocated Gilbert’s appointment in the 7imes, calls him “an unpretentious musician with
no air of the formidable conductor about him.”

[##7] ©)FET: Tommasini calls him an unpretentious musician; who 5| 5 %2 i M\ F)4& i = i Tommasini;
calls /& 1B1ENE, 5 E A FIE him (5i%E) A an unpretentious musician CFEIE#MEIE) 5 with 5] S/ E 5
HEAZM musician

(o) 278 (RIELR) EESCORH /RIAR LS 0 R H MR g — R 2 LRIEF MBS,
R E RS
2. As a description of the next music director of an orchestra that hashitherto been led by musicians like Gustav Mahler
and Pierre Boulez, that seems likely to have struck at least some7imesreaders as faint praise.

[##7] £) 7T that seems likely to.... ©JF F 1% that £ FH7~XA, $548“Tommasini calls him an unpretentious
musician” . As a description of the next music director of an orchestra that has hitherto been led by musicians like
Gustav Mahler and Pierre Boulez #& /il FE1E/E A1) 7 1R1E . A that 5] 5@ 8 MW AJ, &1M6547 17 an orchestra.

CRESC] 75 /RAA 4k AR 5t B R - S A B R AT SR 3L 2 A U3 2 IR IR o IR T — (B 453%, &b
(R EARD) BB Wk 25 A LIRS
3. For the time, attention, and money of the art-loving public, classical instrumentalists must compete not only with
opera houses, dance troupes, theater companies, and museums, but also with the recorded performances of the great
classical musicians of the 20" century.

[ ##7 14) T 3T : classical instrumentalists must compete; not only...but also...JE# %N 351 1] with %57% . For the
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time, attention, and money of the art-loving public &%) H IR IE
(B3] N TR ZARZIFE NI E] . SSEMEER, w8 SRIE B A CERIA R e SRiE ], AR, 1
YESESr, T HOEERARERCR T 20 2 ORR e R B AR S
M. %O S
1. appointment n. {T-y
. favorable adj. AHIH, BV, RIFH
. advocate v. 3 Ff n 44 E; BHPE
. unpretentious adj. AHAE )
. formidable adj. & ALK
. hitherto adv. | H i A1k
. conductor n. f§#EX
. faint adj. &
. impressive adj.% A\ EJ G IRZI 1)
10. composition n. K #H, F§FE
11. bootup 7 /i, JEzh
12. devoted adj. LA, IR Z 1, 4 O4ER
13. concertgoer n. # R iBKEE, WEWHHRSMA
14. substitute n. FACah; v. AR, BAR (for)
15. vibrant adj. 783557 /11
f. EXEE

2009 F, L)% 5K R A POE BEE R AR E S T RS AR e, X —IEE A A B
BRI 7 =P RLUL, K2 E NI SR DA™ E RIS SRIPR R LR e fE S e 5il:
CUFI Y T ARIRVEE T 7

B2, X—fEdamz Frbhib Nansbrats, FHora i) — R 2 & RMERR AR R A . H2AE (GRmE L)
B HRRE RARE RAE S VU R MR R — B = TR RN BN RS R AR AR R
KT WG I R e R - AR 26 2 T % R R B X2 N — B4R, 20 F% (RIELR) 3ETr
KB REEL IR .

BARM S, WARIE S /RIAR RS2 — 2 HKMIBER, MBE— BB RIEER . vTUERZ, ikt
TSV 2 A E R, IEANETREZ] . BT HkY, gsch LB AR B AR 4R 2 T 5 IR T Bt & AR T
KRR EAT A o FEM AR LRI CD 42, BT Bl A R AR e bR 058 22 i sl 3 AR .

RS AR 2T AR A SR AR I, Al R A1 A M B A R . N T e 2R
FUFE ] SRR G, o 3 SRV FAMCE R e SRR AR FEE S, i HIEEA
e 1 20 A RIS M RIEZE B RS Te . IXEE0E Fr v Ag(CHR, BEAL AT DASER], T HAEZIR
KHE B S T WS IS RE . sk, ek n] DI A O = R R I BT I S iE o (R, IR RSl
IREIEERREIRTT, LAfEgih B SRR T AalL.

T SRR ST AT AKX S SRR U FE I Bl o 8 LB I e R s i) LR SEsh W R it B o &5 ZRAAREA
NXEHT EH PO A 23] 1T 2 oE. S SRR R e W R, 3 RAA A R 0K 2 R AR A A
RN AE T P B B A 108 SR AR . AR A AN 2 A N R B ZE () il H R AN
W IRADRR AN SR R AR AT By, i 20 2 o3 36 [ X — d5e 38 )8 5% SR 5 AR G BB AR 2 T 5
Ao
Text 2
—. XEBMERIHT

ARk H Business Week (ST EFIY 22009 4 11 H 5 H—F @~ Top Managers Are Quitting, Without a New
Job 3L F .

X S R BT AR TR SR E L e, TAENLSWmEnm 2k, 2 aRhaBm ANAEMT
FARGEF, WAEFEIRIIG . AEH 0 TIX P IGO0 R R R R e . SCEERT = BeRH ZZ i e ik 7 K, 2l
McGee Bkl 5] 1, HEMTEHR 2 Mg A GUeEkil, HEFREmMPNRRE R, £ =BREha
. LUWEIENT, TENSEZ, AFELSATERERMEEEME. DY FHBOSIX ML ST b, Jaft
BRI TARERI AR IR AR A, B —E Wl : JEAR SRS FRBImERAL. B NBO T A4, £
BB T, BAERI XIS FEEZ AT, ARAE—DAFRSEANBRZ 4,
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= REENT
6. McGee E AT IRR, IS B B AT R A -
[A] 2T, HOKH [B] K], LM [C] HIRA L, HAFAR [D] #BhET, AT

[E%]1B

[3% 5] B4

[T ] SCE B A)32E 3], “When Liam McGee departed ..., his explanation was surprisingly straight up.”, R[l*4
Liam McGee B TR, b2 H PfFERE T BoRHIH 20, J5 3 BARRGR I B2 5], “Rather than cloaking his exit in
the usual vague excuses, he came right out and said ...”, B “fli A& £ Bl — 245 FH i A R L iRl SR FE A A () 28R, g
B T A ”, B T frank J& X 3 A straight up”fl“right out” ] [7] L4, FrLUNIERZ % .
A DURFIHSCH B A5 5 0 E TP C IUE M“was very much my decision” FWEEKTR 1], ASFE]
D OU@E L, (HESCEARF, CH IR 2] he was leaving “to pursue my goal of running a company”, ]
DLIXAS SR R E 0, AR,
27 R4EE B MR A REIR R RS .
[A] fh AT AR BE 47 i 2 % s [B] Al 75 2 8% 5 DR N AT
[C] 1S5 EFH SRR KK [D] At A T3 KB BT HRME. H A%

[E%]1 D

(% 5] Fseqy

[ARAT ] A8 = s BN S S BRI vl B D IR o S 58 B SRR B, MceGee BSHR ) 5 AR LA B A A FE I
oA, MR ER A A AR T A R A, B B 2 A “to pursue my goal of running a company”. 55 = F)1% F|
And McGee isn’t alone( )t McGee #2 X FiE L), & B IRIA N McGee 11544 Z2 451 % 3] i 20 8 3N A ) — M1 400 »
NI A1 2. .. the No. 2 executives at Avon and American Express quit with the explanation that they were looking
for a CEO post”, Rl & B IS BONAATA B, JESRFRIINLE bR, # D DUAERZ %
A T 7] financial status 39 A& A ; B T 1] reflect on their private life &% 3 H reflect on what kind of company
he wanted to run f¥)7™H i fif: C WHRARYE 55 — BOBI%CE — f)id FEHEPR MR AT, MRHEiZa) v DLHERTH, &h
ARAT G HRAL I B B T R B, TOVEHEIRT A 1 S E 2 0 R R K,
28. SFPUBLSE =ATH “poached” A A RN IE »

[A] # [ [B] # i@ it [C] # A EY [D] # B
[E%] C

[£ K] AXAE

[T SEVUB E A2z B L f), f)fa e, &L mgIRALE G R IRA X AN e A 2w L. J53C
FE g1z OB IA o BLHERTY 1A poached H A 1ZEL S — ). For years executives and headhunters have adhered
to the rule that the most attractive CEO candidates are the ones who must be poached. = {822 53K & & AU kA
— HAZATIX — SR A K T ) CEO i N LA .. .. .. ”, I RUE X AL : T ean’t think of a single
search I’ve done where a board has not instructed me to look at sitting CEOs first, = 22 iji 8 52 F R W IR LLAEAT
) CEO HrFHR AL . HULIRATTHERTH be poached M MON“BAEHL”, HHAZHEAH SR . # C BUNIEFEE.
S EL) headhunters 1 search, to look at sitting CEOs first $2{it T i Uk . A Wi, B W& XAFFAi1E. D
W5 IR SR A

[#h 78] H— e ZF R B S M R &R . A, 515 =% A 1EHE.
29. Mg fa —BOAT DAEEIRT U .

[A] B 0 R R AT B AL [B] 8 ) AR IE AR S o
[C] FEEAERREFY, [D] W45 4% 5 40 0 56 224
[EX] A

(%5 5] 3 b

[T ) Z B — )33, The financial crisis has made it more acceptable to be between jobs or to leave a bad one,
B S R AT 5 e Sl B FE b — RS I A o JS T 51 — M Sk il i — e X — WA
Bt ARGRE NI RAEIAE R AL B 24, (HEX— RN SR SR 1. sz 25 k05 55 )
AL RAE— ML B ERARIN . LI A J& X} 3 H“The traditional rule was it’s safer to say where you are, but
that’s been fundamentally inverted” ) [F] 3L & # . eI B H1 42 211 loyalty —ia] /& J5SCA BIRME S, “ARIER KA
HeBud A R — AN o T B R ARAE I BCE ) g R T, (H S ) SO X T D 5 AR Z O
&R .
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30. AR IS A A F N SCR A ?

[A] CEO 1i1: B&AEM )52 [B] CEO 1/]: —#&m) k2
[C] E AR A B TAER SO T REER [D] = B AT ME— H %
[E%] C

[ER]1 EEXRE

[##H7] AL Liam McGee HIRCHIT S, M E AT SERI 7 AR IHE, PREHRE] 76, 5 Bk 8HR
F), McGee {ERARIFICHEL N BT, X4 7 MEFEAKRII R, R —FE, =847 ER A J5 R 2%
ERFBN EAR. B =Brhoneg, s B R RSO0 N EbE . SRV B I RS R m R AL
SRIG LTI TAEA R E UL . 28 TLBORBNEA TAEs R i & 1 IR A SR AR R R B =R AL 380N
Bttt A NS5 5y e 2 Sl sl b — O FERE ) AR . O — BAEE E — A E s B TR RS F A 408 TE>,
0 C NIEWZ % . SCH“McGee leaving without a position lined up, deputy chiefs may be more willing to make the
jump without a net, to quit a position to look for a better one, jump without a job”#lt7E H & X /N F /.
IR IR K CEO IR B I8, # A ANREMERE R B 5 18T B R %2, AReMEmi st &I D K
LR, ARERANLELE.
=, KA
1. Within two weeks, he was talking for the first time with the board of Hartford Financial Services Group, which
named him CEO and chairman on September 29.

[##7] f) 7 EF: he was talking with the board. which 5|53 M fJ, 5471/ the board of Hartford Financial
Services Group.

(BEsC) M2, sl 5 s s iR S A A B BT T RE T, IR T 9 A 29 HHER A A F
K13 #H KAk CEO.

2. As boards scrutinize succession plans in response to shareholder pressure, executives who don’t get the nod also may
wish to move on.

[##7r] 77 FET: executives may wish to move on. as 5| FH[APIRIEMA], who 5 FE M A]. inresponse to
BN RN, R, get the nod BN “BEiH, RENVFA,

(R3] S8 F i TR Al S SR, AR R SERHAT B BT Re &It
3. For years executives and headhunters have adhered to the rule that the most attractive CEO candidates are the ones
who must bepoached.

[##7] AT FT: executives and headhunters have adhered to the rule. that 5| 5 [FIf7iE M), who 5| F & iE M
GE

(3] ZAK, M MRSRATARN I — 50 A W51 1 CEO fiidfe N2 A8Ls — g By fdZ N
4. I can’t think of a single search I’ve done where a board has not instructed me to look at sitting CEOs first.

[##7] 5)FET: I can’t think of a single search. search /5 HIER T WA EEMMNF], —/NEEHE T which B/ that
(1) 5E 18 ) I've done, —ME where 5 T I5E TG M F], 21 a single search. AL, ZA)H & X E G € 4514,
LA H 2 S5

(RS P — AR, FERSHERIRE S VIIRLEAE(ERT CEO TR A\ ik.

. A%0iA 4N

1. cloak n. X, *}-5&; I v. i,

.vague adj. FRART, ABAERT, BOMIR

. scrutinize vt. fF4EtG A, TEH

. turbulent adj. B3 1, VRELHT; WA, FERER

cloudn. =, z=MK¥; B2 v. oG, Wl (ERARE, (RO
. deputy n. F|F, fREA

.abound v. KEAFAE, 7, BT

8.adhere v. &M, PfE: UREHF, SR

9. poach v. /K#&: (RAMAMIHMfEEEHR): =5, 2E

h. £XEF

4 Liam McGee T\ A % 7 R EARAT BB U, A4 I AOMRE T RORHE R . A IR 3BAf B — L84
JHIFRY DR JHG ) A 4 1 el P B R, 7R B 4E R 3 2 B U RO <N THB SR EH SR H R : 88 — X A F]7.
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McGee #%, “ATFEAH CHHBFRME CRIPRE. WEZ AN, M K506 R L ik 55 A =] i 9 2 ik
1772k, HT 9 H 29 HEEmr A% A A NE F K CEO.

McGee #%, WAHHR T ZMEIR ik AR 5 R E CRREEE — KA KB AF] . X m 45w
HfEIS T A B AR A . X BRI A R McGee — NN o JUANEIALCK, HEDFAISE iz @A = i =5 & ET]
WEATIR, I HZMAIESET K CEO IR . M F o8 T RAR WL A d 8 IR, A2
SATFIPATE W ATRE E T . 303 PRI SR S = g 2 B 5 AT, OB 9 mT AR 75 B A
T ES .

MG E IR RE GV I RGBS, BLSEATE R EERA & TR TEE. Y5 Liberum
WEAR TR AR, 1258 =R, T AR ERS BT EMAINA T, CEO BHEE—ERTFHIL T T 23%.
b L G IR, IS A H 4 X 0 05 T I 5 2 L2 .

T 2 B BRAS T 2 U SR B AP 1) TAE BRI AS B FfE . 2 LR, S A AT — B BT IR — R
M. A %% 771K CEO fiidke A2 A5 se— 2 BT 21 N Korn/Ferry /A ) H B IR &1k A\ Dennis Carey #i: “FHT
R — AR, EE R EOR I S MBS AEAR ) CEO Hh 4R Nk,

BB AR REHR L i B R AN & BB AR TR B =R . H4F AT, Tropicana )% Ellen Marram & 17 &
B, R H OB —4% CEO. HE|—FJ5, A My — 5 /N I 2% 7 50 58 5 2~ 7] 1) 5 # . Robert
Willumstad 7£# 8 — 4 CEO MIHL41 T 2005 E 5T T AeiE&E . =F )5, A mA&AE—F KRB R &R i

V2N SRR, MTEEMS, IFERIHR RS IEERTENR 2. SR NS 5852 5l 5 F
P — O REREI TAE . — A kR ARG R WA RAEIAE A B 4, (HRIRX — RN ey i
1o REERZ B i KA N HIAEAT AR L RAE — M B ERAKRIN. 7
Text 3
—. XEBMERZHT

AL H 2010 45 11 H McKinsey Quarterly (ZZ & %25 1]) , J5 AR 2 Beyond paid media: Marketing’s new
vocabulary CEERAS B4R : EHHIAL) .

1A — 0 R T AR BT R ST . S — B8 T AP R AL oA 2 IR 2 SRR iAd, <o i i A
MegA/ g BB, M TBAEEER—FARAE, “EHdtia. =1 WG HIFNA T EhFe ik,
FEFIR 1 X B RE AR [B]

=, RSN

31 44T, HIRE ARG TR AR,

[A] VUK T 18 HE 8 j b 39547 )9 _E 04 [B] 52 FI7= i =8 M2 38 il

[C] #H B I A HERS IR B P [D] 55 & i) I A HEF AT 5 5 WK 1) 7= i
[ZZ]1 D

(5 5] SLgHy

(AT ) IRAEET, B —BEEIA) . At RS 5 (03 238 vl e B DR = HERR 45 I A
AT B g G B A, 1T D IR TE R XX — s IERRER IR, A& XTJE SCH willingly promoting it to friends ] [F]
X
A i£T5H online shopping J& T L AFHE R . BEI, & 5“HAEAEMEXIMER, Joh, FExfahec—5%a
) T e S A2 e G PRl PRy FH P R e R RN, (H IR Ul B B S BB U, B kIS RS
BARE . C eI B A i 5 5 30E AR, BT EhAR.
32 MRS B, “BHT BARRRE S ZH .

[A] Z A KM [B] LHIM)5e4  [C] 5 KA iiE [D] 4023 i R

[&FZX] C

(5 5] SLgHy

[AEHT Y ARYE T ¥ “sold media”, &7 —BEEIUA), A48 H, TRATEIX Mt Btk e SONRER K
T 5 HCARATLAS 23 3 115 SR ) P 25 B P 7 45 5 SR 0 BV A o C e T0TIE B % )32 S0 {5 2 “whose traffic
is so strong”, J& T [F] X & #e.
A. B. D =MNEBINE, WETILHER.
BAFEAERZBARH, Rt BAK .

[A] 51 KB o3 5 2 TR IRt [B] AT AR Skexd i 4 7= A A i A

[C] AT B2 B S I ) e 4+ [D] 852 ZUEAT T A 57
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[E%] B

[% 5] #3585

[#EMT] A% 2 earned media 25 MV R A2 . AR =B R —R)FNEE )8 SR KRE, “Hal kT
PAAE 5 2 S SE BRI . ZBUE A B 5 R BRI T Rk, Bl —FhuE BRSO T H
A 2R B Wk 1 B e . 3 = A28 A e ARt A B Cnl DUEERIEAAON R N 77 . B ] AL,
AP BT REXT DI IE G . B IR TIE LR X IX 2L Y 2 HIRERE, WONIERE X .

A T, “constant conflicts”¥iykid T-4%F. C &I, “fiercer competition” )& T LHAEA HIME R . D kD, ikl
T4

34 VEE G HFEBREAF A TG, HRUEH .

[A] A RLIEINE Bl Bk [B] SR #5417
[C] 553057 W 3 4 (D] FIF “ 3" 1k
[ZER] A

(355 Sy

CREAT ] B> & 5| B 7RI . ORI BU = AJ3R % T Toyota Motor IZE [, f&th, FEA4ERLEI A
ARHEBENLH, FEIRE A TR T BUR AECE AL S A B AT 5l TR IR T ER ik . TAEH T —
A, AREIRE], WEhrTE 2 i BRI AR N L RIS P A m 77 i, SR Al i (el AN PREGAN IS 4, TR
2R AT BEBR AR . FHUETT L, E# 51 H Toyota Motor FI5~, TEA&24 1 Ut B A B S WIS, A3 K% i i B 22
P, WA EIIER.

B. C M DIEWA%R, HEChEr AR, BT LhEARER.

35, NAUBET ] TR EENE?

[A] 48 “AF3% 7 BHRZ AN AL [B] “8hes” RS “Rt” BRIt
[C] “haF” GEARH i fr [D] “BHA” BRI

[EX] A

(5] FEXE

UM Y ASCEENE T RGN P AR Z S UM AR 2 <k, “aA EE, “BH A
LENFF R, CEEBEE =ARH, BIMEGH AT 9Bk, UMREE EZER, EnS et F2
HAWR R A, G EENA T HAGAER, A GRS S CEENR, MOV EMER.

B. C. D =ANEH, ¥ysch i AMAREE, P4,

=, KT

1. The way consumers now approach the process of making purchase decisions means that marketing’s impact stems
from a broadrange of factors beyond conventional paid media.

[ ##7 14)F T : The way means that...; that 5| ‘F /2 =18 M A, H T /2& marketing’s impact stems from a broad
range of factors; consumers now approach the process of making purchase decisions J& 44 B 5| 57 in which 7€ 15
MA], AEAM the way.

(3T BUAE R BB R I SE D 175 3K, R T B B MoKk B TR Gt S A 2 SR Z R 2R
2. The same dramatic technological changes that have provided marketers with more (and more diverse)
communications choices have also increased the risk that passionate consumers will voice their opinions in quicker,
more visible, and much more damaging ways.

[##7] £)FFET: The same dramatic technological changes have also increased the risk; 25—> that 5| 5 & & M
), 1B changes; &5 —A™ that 5] S [R5 M), 1&1f the risk. in quicker, more visible, and much more damaging
ways N 7RI .

(B3] BRI E W E R T R T L (BB 8 Wlsr s, HRREI 7R 5%
B HE e T LLASE BRI SRR A TR R MATHE L.

3. Toyota Motor, for example, alleviated some of the damage from its recall crisis earlier this year with a relatively
quick and well-orchestrated social-media response campaign, which included efforts to engage with consumers directly
on sites such as Twitter and the social-news site Digg.

[##7] =) T 3T : Toyota Motor alleviated some of the damage; /11d 55 1% from... LA KA iA/ %15 with. . 2JVEIRIE,
&z alleviated; which 5| 5 & iE M), &M campaign; A€ 3 to engage with.. /5 & /€1, 121 efforts.

(R3] fildn, AR, FHIREEE REH, BT A S L R O 22 HER AL SE A4 1 [ B3 5
BFELE Twitter 1AL ST [F P3G Digg 55 Rk B 5% 34T BHEASR, DD T a2k .
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M. ORI SN
1. leverage v.AIH, fH n AL ER: FB, J1E, Wl
2. stand-alone JH 371
3. allegation n. T &5 HIIR; HHiE; Fk
4. boycott v.IAHE
5. alleviate v.Jd(4%; 22 A
6. well-orchestrated ¥ Co #E1, KO HEHY
F. &CEE

2, A2 HNGEZ D R DI T I E SRR N . AR I BT . AR AT S A
KGN P ARG EE A, SRVERE NG TIRZ BB LRI o RRZAF A 5 13 o
FRE E R A ERR R A, TR H e S Ak BB AT AR« A A, el i 45 P st
W RGEF= s B 7 (5 0 o DUAE AV 9 35 (O M SR pog 7 30, ORI 8 R RO RE IR TR 4 ) 9
BARZ MR Z IR

AT TR B A WA L A 5 428 1) FH SRAEAR 7o ot DA, TS 3 B A, BB e AR U P e
Rkt N (AFERLELLN, BRI BABARAT BERAL N 7 — MR R AT ek . flan, BT8R
A E Tl JRA TR e A SO AR KW 51 HAt LA 2y 2 BT RARTBAMAT P 22 B0
TR HA . ATEEZMEIRNINGE, ERAETER, S50 7 LR JE SR I B 5 44U
N8y, ZICEEN, ERSEREE. B, AN R EIE 1 M BabyCenter———NMISZ 23 7] O SEAA
&, MR LT AT DA EAMEE B TE A S R BR TR AP ARSI, HA R SRR i 4 W ik
SEHEREREINAIEMZW, 1A AL AHAB A B 8 SE s H SR ICA I ERE S, JFEBIT MR A
NIA0PEE D AR i

ERHIHARZ A E M F R T HEE L (SUBAE /) Vgl 7r, ER B 7. S EEhi
PR LI PR . HHIR . A FER T RBAMN I E L B AR G S AR NI A B . —Fb
GBI S 2 AU BE B 7 1 TR, TR N AR JE— A i R o SO A . i,
FEAZ WA 2% (0 F P IEAENS 8 B KRR s At AT AT DA B 45 S AATT 1] 1) 3 AN AR P A b in s 7

INARSE EIRE T, X LLTE 45 Al I TH 3 8 2 i Al A R R i, AT & B ARl 2 R R A 25
FEXMIELL T, BBt A A w) W VF Bl R AN Sz el AN 4T, 27 > i Bt A3 BEls 1 (BOZBER)D o filhn,
SRR, FRERELE A RGN, ST TS SN RSO 2 HE A AT AR B REE S, A4S TE Twitter
A2 [ P03k Digg Sk b 5% P EAT FLHEAS, Sl T fablid e 2k .
Text 4
— XEERER DT

AIGEEH 2010 49 H 7 HE Newsweek (3 [El 2% & CBriE A T ) i — 57 L&, HARBN Not On Board With
Baby: Parenthood the condition, not the TV show sucks. Or so everyone keeps saying.

K CERM AR BOR S, W REEM . FENA TESEMAEFREE 2, EEREANEHESR,
CAR IR B S AR T AT T L S RIS BRI RE M . 25— B gl il BI9RE &1 5T AR 1A
KR B ZBNARELSEMWET. B LBOFIR 7RI E# 1 4 N EHE G0t AT REZe A7

15 R [ 52

=, REET

36. Jennifer Senior 7/EMLII LT FUNFEEZL T AT LR

[A] F PSR [B] #r3g (rH ok [C] [=1 AT = F) = A /e [D] FE A B4
[E%] C

(% 5] Fseqy

CAEHT Y 1280005 A 0] 28 — By (3 . 25— BOGE —A)42 3 Jennifer Sennior M A, BP 5 JRFRATROIZAE 2
WEE —Mead ZRRRRE, AN ZIEEEEL PRI B, &E—rfhaiE, IR —IFaE1h IR
FARTE G, JERT RS R mZ 9 B BRI P SR BRI . Bk mT %0, IR C NIEME R,

A NPT . BAREE A GH%) HEk (GEREIRE) BXttk. D A EHEE.

37. M BT R

[A] 4 NI K A )\ ENHT E AN RIS [B] B SY BESE RIS 215 2 1 90T E

[C] & NIRRT AR 15 AR 1 [DINMTAN A TR E

[Z%]1 D
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(%5 5] A b

CAEATY 1% AR AR R ). e B0 B, ERFZNEH B MR i, B—BERFRITREE&%T
RECN JE R AR PUR IR, IWNAEB T RIFSH., Bk —F%, #— P4 NGB R 28465
B, 8 =BUEAARFE 755 B, #£%“in a society that so persistently celebrates procreation(7E— NS A4 & 1)
oy, XK EETRAT, A0S ZBRNSEEERE, FNBAFEGE —BULE B AT X —
] R IE TR PR . AIEN D RN FEOC SR A B % T RIIERIRIR, NIEE .

A, B, C¥fmECEH L, #T DLHERR

38 M =BrI A, TILHkias

[A] W% TR TN % [B] FEAR RRLRE AR il 200
[C] RBEJEAT AT AL 2 T4 [D] A Al fExt B A 1% AN
[EX] A

(35 =] HEEH

LAY 2 A 5 T RE . E AL RIS =B 28 =Bt but HAri)abiR 3], AEEEFTAILLMRL
BHR D B HEN AW ARARLZELEZ T, HRIBLEATAE B o)L KR IA TN 2% 52 2 IS BRI,
%7 5 bt AR o Ja T A e, AR BB IR R BA &% 71X — NS A BRESETARTTRR
A JEITH ) constantly 5 3CH rarely TR RO I, #OETT A FFEILE, NEXR.

BPEAR AR L LN T B, BARBRSCIERDN S AR T LR, (HIRAE S = BHe i £ N
7, WM. CRBEBATAMTRH S FUE”, CPRIBIMSFUER — ¥, T HA S PO WIS L Kid
frkt SRR, SRR . DSEA AR H QAR AR, SO ASEREEA L RIS BRI SERR(E G ) L&
MIRAABEAT T XFLE, B 3EA BTSN e B R, ek,

39. B NIREALBERE

[A] TR A NTE0K [B] BRI . E8IE) [CIAMEVER)  [D]RFH

[E%]1 D

(%] BT

CAEATY 208075 &5 A0 SO R S DY B R B A . AR DUBCER —R)mr . 8 GRIERAFD (A X4
NIREPT RBU A BTE SOR AR A . AVISERRE . 1T D 22X 3 unrealistic F[F SCE e, HOYIER
B%. A B. CY¥INETER.

40. M Ji — BERATTRT LAHERT T WSk 1 2
ENERSEEESIEVNLT L) VA LKIPN [B] 44 NIBUSIE S 520 7 JAT IS P - %1 IS
[C1 A8 &3 IR T 3AT TR A3 R AN [D] FATA I 2 S F7 B 71 2K (0 34 K

[E%]1 B

(35 =] HEBLH

CREAT Y 12875 A A HE PRI R BE V). EALBIRBORS) . RATLEHIE R, BAVEAE BRI A
Jiv SERRIEA R NIRRT P R BERA T IUSL L I AN . IR, B0 B A2 XX — 15 B IR
ek, NIEWER.

B LA BT AT AL AL C, AFFEFEF L. DIETIEHRAESR, FESCH RIS 2 Fh 21w K.

=, KHEa) T

1. Unhappy parents rarely are provoked to wonder if they shouldn’t have had kids, but unhappy childless folks are
bothered with the message that children are the single most important thing in the world: obviously their misery must be a
direct result of the gaping baby-size holes in their lives.

[#EHT] A0 but EEMHFIE A4). H—A~F )3T Unhappy parents rarely are provoked to ..., if 5| F#)&
wonder [ FE1EMNA); 25 AN E A A ETN unhappy childless folks are bothered with..., that 5| 5[ /& message 1 [
(VAZEVNCI I = R= )W pri iy L i

() AEREEAIIL LR MR D (WO £ BEMITEVRARANIZEZ T, (HRIRe Az H
T RIAA A E ZRXFEU AL, Bl it b — R BmEFEY). B, ERREZTE—ANE
2 A HAR R EC AT
2. But it’s interesting to wonder if the images we see every week of stress-free, happiness-enhancing parenthood aren’t in
some small, subconscious way contributing to our own dissatisfactions with the actual experience, in the same way that a
small part of us hoped getting “the Rachel” might make us look just a little bit like Jennifer Aniston.

[#&HT]1 AT TN it’s interesting to wonder..., HH it NEAXFE, EHIEEIENAEX to wonder...; if 5| FH)2E
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wonder ] 518 M F), H T4 the images aren’t contributing to our owndissatisfactions, [fj(that) we see every week
NS T that ¥ € 15 M A], /211 images. In the same way J& ¥ that 5| 512 way HIFA71E M A], Ti(that) getting “the
Rachel” might make us look just a little bit like Jennifer Aniston A hope ffJ 515 M), g T that.
[ AR, TATH 25K HUETRA TR 2 A A Bl g7 Hi k" Rachel AR5 FIHLSE o ) 1 9642
Qe HrtiARAR — R, 3 I A A T e A TR T AR R NSRS, LR RIS A T S 83k
AT B SIS IR AN D 2 (s AR - e it 381 25 4 L 51, BRI s R (G2 ) Hheginfk Rachel
IIEED .
M. %O S
1. insightful a. FIRZI LR, &G IREIIH
. alleviate v. J&F%, ZZAl
. provocative a. JIJS), HEILHT, PREET)
. crushingly ad. JEHH#E, HHHh, TARHN
. dampen v. 0], {H7HE, {HEIE
. gratification n. &, M
.celebrityn. L N, %
.procreationn. £ H, /7
9. glamorous a. X AN, =AM IH
F. EXCEE

BRI TH R R DL R . A B A T (FREZIRM T, BT IRIRARE) 51K 7 ANEWFR, X
ARNF . LEINAEFRE T LA R —ME G RE. MAEFEREMET, WA XA EEE T A
RIS T o Bt T e /R A1 MR TR 1 e Lh A BETE 324830 2 B o7 Z R g 18, T2 AN TRAN T 78 EEE 8T
€ X AR A IARLZAC AR ER AT DL RIS PR R AT 2R 00, T Nz PRy —Mid 2 RPIRES . RE
TR H Pl Re e, HRAS N, (AERH THE/RAEIE, “IERIRATX 4 A\ THE S )
T AT H G I E R 5 AR AR BUE SR

AR E BT — AR i — N 2B L. AR EaxX R e RS I A A R —5K . %
B E A T MRS 5 SO %1 1 B SR U 0 —— SR A e o I ARGE, 3B 8 LA e - 2 e 22 di PR 2
T2 RK)\EE . LT R R DA —ARRE LS ERE RS RS SRS

E— M S A B tt e, AN EHAEZ TR C RS FE N EFER, XA AFERN? B4,
AN B S A T Z W AZRIFR, LPIRAL Y. AEEEEA LR D (BR) %
BT U R RAPILEZ T, (HRILEASEAR BTG L LW RIA A &5 2 2P A e, B2t
FtEME— BN EY): B, ERERAZ TR NETHEESI TR E .

8K, CEEETY MO 2K NREFREZEERAEFE AR JLH RGBS A
T IR A B ORI UG SR Wk, AR, T R REF AR RE S TR TR, MR Eaalg
WEARREORAC. XA NG, HAEE, BARMEPET, —MANEFRRETR—UZAREMES. i
TR AV SR NETRE AT 2 e Ui . — DN AT AN RN — . HSE, WA — AN NFR A IRl
RN o

TRMEAR AR 2 N 2R 2N RN B S o6 A2 35 R 21 e G AT B OB EEZ 1 2H00F N A,
FETIARMER, BHEBAFE! (HR2ABPE, AW RN IR 2 A\ A i B <5
Fk Rachel TASTFFIELEL A A Y 36 LY Al g —4F, TR HIEREH TR G E . ERE 214
ANBHES, BERBA LI SEIRA TN B S E TS ?  GF: S dh- e ibn, EEE AR,
PSR GEAO0) Femmf Rachel I3 E ) o
Part B
—. SR
41. [EX]1 B
[£FR]) XEEH
[AEATY o T B G &E, ARBA AR ESOBRE N 55 —BoR A3 32 B2 IR R A — A
FHEBIILR, X 7 W S SR A2 2] 1, f) it $84K something curious, {HIZBH A BAR UL B 1] @
FRRAE. RRABEEMIE, $&H ) 53 By o) @ e el L, WD HERT R ok — By B U B ) . 0 e I, & 9
7E B iEDiH, HAJHIL T his concern, concern MR G B H IARIA it, 1XIEZ UL B AR BT 7E . B LI 0 h)
NE— 4], TR S SRR AR A E R A SOT I, X ERPAN T, S A B AR, B
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RN R 580 A B 5340, his 5 G Bt Louis Menand #4 s A 1A #8418 5CEL . # B U IEFIZ 5.
42. [EX1 D

[ R] B ER

CAENTY nliRHE S5k 3] SORHR SO 3 R e A B 2. INE5H) BokRE,  BikTifg il &, f8 A SR
wscE WEE TWEEERL ABERT. DEDiE A I one reason —id], UPHZ B SRMERE SRR, X IEHF RN
TR R R R . [FEIRE, D &I such courses R B I Y 1iterature, languages,
philosophy and so on, M EACIERFEACE: . XFERE, DTN B Il J5 & & B .
geAh, DI E AL T separate —id], SO HA E &I this separation IESFHBACIEIFEARICINE LA A S 15]
HIRE. [FR, E R KR besides, #A&KIERTIC, A F T SO RS BEAEHOCIG . 1B D BOIZHE 451k
TUE Z Ao #h 42 BEIERZE 59 D iGWil.

43. [EFRY A

[%5] B —8k

[fEMTY 43 BEAEF R AL CRIF =ANEIR S, Bl @ mpd fE e, FATRM, A LR A H I Not
surprisingly, up to half of all doctoral degree, 5 C &1 # 1) 1 [¥] Equally unsurprisingly, only about half 74 i )i 1] 52 L 5
AR G, AT L, A T C kTN A G H A3, A IEIINIAE C BT R/ 1M F e T AR 4 th Al ok
IME, NE A CETIZ 5. XFEM AL C. F =ANETHEFRE, 43 SNIE A EI.

MR EF, EEIEEH R 7 ARk sh, SRETIR X Bt se T 17k, I HAeH, Tk cafdisk
L2 B O T AR PERII AT . A SRR SN SCERLAL, 0 — A, A IEITRERS & Bl K3 b
o BEAh, A JETUH ) professionalism 5 E £ I [ professionalising. professions #Jpi 517 Z 8L, [FIRF, A dEmif
['] get a doctoral degree LA % before getting their degrees 15 E LT H [ the acquisition of a doctoral degree ¥4 Bl [7] X &
POCHE. W 43 R IR N 1% A I,

44. [FZ] C

[£5]) Big—3t:

[##HT] A % 5K ) 7 /) Not surprisingly % up to half of all doctoral degree, 5 C &5 & A1) #& 2| ) Equally
unsurprisingly A& onlyabout half #4 st 17 2 LG . MIBHHICEKIA Equally K&, C IS i — R Ui B
AETURA) G I, ATE RS B G . Ah, WAE LKRE, A ETURAE H Ek — i eE e
AR EA IR = A TR T, CIkmiEa)fat, FFEA NN, AT AR, HERAL—
FHNGRISHAR I, MBI A L AR 1 C N ERAE A BT 5, N 44 BEER.

45. [BER] F

[£R] XEEH

CAENTY v e B 25 R i AR ) 2 8o WA SC, 1 J LB H n) AN 204 il L, T F IR I A 4 H 5O
R PR T 5 7 AR T, 8 T IR AR R Bk, RIESE A, POZISE L E AR E, I
4h, ZBCE ) conclude —in], HATEAE U, AR HIE N ERE. # F IR EARE, N45 EMER.
—. EXEE

[G] B — A8 B L 2 A 22 AR A B — X AR B I b iR BRI (e g id. R
KEFMESCESHED o e G, MiTA T aevue £ HALE FK B0 252460, BESEE R EERAEE —A
ANFERIR, M/, iSRS iE B vk 2 17 5 g i st i 92 21 1.

[B] i f4EE EZAE T N SCHRIT I, W, 85 TSR REEREAHEAT: W4 22%K)% E
KB AE TG, T, JA 2% AEFED R, 4%8 A FEsE. Rim, FEEE—RA
A AT A B BRI A, X IE R B E A ROZ RSN . HZEN R, X T W E
XGEIREE”, MAVRMEE NS —FUEW.. e EAERie, e, “H RIZE I LA s, &
FIXEEEAE O ) 13— X LA R T — Mk LR

[D] iX 46 AN SCURFE Z P DAME DL TR, BRI 2 — X S if R T 73 ETg Ry — B R M A, B
NSCEERVE M B BOZ B, ARG R M2 FA R IXWMEE . REA T RIS
PR R AR TR R EEE RAR e, SR EAE H S O R AN, S L TR PR 2
AISRE— T T3EH SCRH A AL R AR

[E] K& 1R AL, SRIETHA R I8 B SLAT T RlAk . ARBE AL AL B R NI R 11X — gt
F2: 1960 & [0], BIPBUMN R IR FKIGK T 4 6%, (B2, BFHERZH AL T, ZERMBRE R 7 —F.
Tl CEAEIRAF L AL O T R R AR B ) e e 2% A HF) 1969 F, =7z —HIEEEE M ARRE
LA, (B2, SERMMEHURiEE, T EROCER, RO R e LA B & i FR A R ol DAL #%,
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HATTEE” R, — 15 RHReS o 1A, RS AR ANEFNIR, 1 AR FRFR T T

[A] AR 1A RHETE kA b, ARASCERE—FF, FEALAMTH A 2 A0S . KEEEREL, =
SRS TR AT AR — AR, D4R AR AT DL — R AR . (2, AF N SCFRHE 2208 7 2L
IR o BT A S il AR iy 20k — B I N RS Al Pk B, X — mU LB T .

[C] FFEA R AR, AT AR, BRAA—FR ARG 7B A SRR T .
SRR R AR TR 2 M e . (B2, i, XP2IMp R Rt . Bk, fE4R 7 HERe
VEAEZG, W25 CFAERGE TN L, ZNFELART TR TAE.

[F] SRR S A5TE, U5 BB OGS T o afig iR g & 7 . BN, 2 e 24k ahx
FEAGR S 2, Al STt 7. A SIFRe AU, “<FARWE, /7R, R E b —
SR, 2B, AR, FETRAA SR — R, SRR HER A .

Part C

—. AR

46) Allen’s contribution was to take an assumption we all share - that because we are not robots we therefore control
our thoughts - and reveal its erroneous nature.

% R g, [FALE A

[fBHT] B E4), A)FHIFE T N: contribution was to take an assumption and reveal its nature, f)F 7 ] and F oK%
P HI sy, ARYE IR R 1 — Bt i AT BT reveal F take A2 FEF15EHR, Wik )54 was to take and to reveal.

5E 7 M (that) we all share 1&1ffi assumption, KM BT that /£ N AJHIERE, AT EE . BT 5 Z AR
55, that 5] T [FIALE WA AERE UL EH assumption, HH k% because 5] F 1 LR E A

[{AC] take ff, %=, $47, SEAT, XEATPAGIHN: BH5T; assumption g . WAR

nature A%Jii . FRE{iE; contribution T#R; erroneous #1iR1, AIEW; share 774H, 435 share an idea ARl —1
LI

47) While we may be able to sustain the illusion of control through the conscious mind alone, in reality we are
continually faced with a question: “Why cannot I make myself do this or achieve that? ”

[ R RE A, S E R TR

[fBAT] At e —DNERAE SR, )T FETN: we are faced with a question. While we may be able to sustain the
illusion of control through the conscious mind alone #& while 5| SR IRIEMNA), HERM XTI R, BRI
T IR HOSAE E A A TR, A PRSCEIE N, H 425115 “Why cannot [ make myself do this or achieve that? " &
X AT question IAZE, DhRe EAHS T [FINE M), BIPERMSZHA) T, HE 551,

[#]{C ]conscious mind “E &R (RIAE EHA4E) ”; be faced with B B 425 POE S BB = sh IR . T
X; achieve “SER%, SKIL”; sustain the illusion “Y4ERFZ]0E, 4ERFES I, 48 RETW”; make oneself do“ikFEANH
I,

48) This seems a justification for neglect of those in need, and a rationalization of exploitation, of the superiority of

those at the top and the inferiority of those at the bottom.

[% 5] 9450, MRmiElEEEeis, R

[RRAT] ff) . )1 3T NE RF 45K This seems a justification and a rationalization, f)F " [ and FoRi&EH:
FEF I3 » KR 41 B 43 (1) — S0 Ji ) ] A W a justification i1 a rationalization #& J:41| ¢ 2 , the superiority of those
at the top F the inferiority of those at the bottom J&F£415¢ &, ) 1]ik J5 i This seems a justification for neglect of
those in need, and (this seems) a rationalization of exploitation, (a rationalization) of the superiority of those at the top
and (a rationalization of ) the inferiority of those at the bottom. 4117 %5 1% for neglect of those in need 1 J& B & i &
Tffi justification; of exploitation. of the superiority l(of) the inferiority 43 HI{E f5 B & 1 511 rationalization; of those
in need 1E J5 B & 15 15 i neglect, of those at the top 1 of those at the bottom 73 7l f& 1fii the superiority £ the
inferiority. /™iA%Z1F in need. at the top 1 at the bottom 73 S IL AT I those. This NFERACIA, 7EHA]FIE
T, N TEARA)E GRRTEM, eI R [ JFE ORI, This #8548 _E—fJ[#) contention, FT LA
AJ DAAEATR] A R A X Bh 62 W R/ B

[ARVC Y 1% 4414] justification. neglect Al rationalization Ji& X 73] i« ZAN A& 24, FHPER AT LK
AL CDOE B, BIERC . YRR« BAR R A .. HWHLH”; XA %215 those in need. those at the
top Fl those at the bottom F/xHE—R N, FIEIBERNCTTHE (FEHBII D ~ 4t BEAFE A28 2 AR
exploitation 7E 3 H = A“FIH]”;  superiority Al inferiority 7E 3CH R] 43531 13 A0 8 Fe B4R

49) circumstances seem to be designed to bring out the best in us, and if we feel that we have been “wronged” then we
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are unlikely to begin a conscious effort to escape from our situation.

[55 R Ik, Wahdity, KRR, =ih A

[#&dr)] E4%0). A)FETHN: circumstances seem to be designed to..., and we are unlikely to begin.... if 5] 5%
FRIRIENA], HAHRE T that 51 FHIEEMG], i feel FIEIE.

35171 be designed to do (BX for something) “y (FEFD Bt &it”, “R 7 bring out “7 A4, ffi......
278 H2K”, bring out the best in sb. /R A% R HE NI 10—, 51 O “BUK B KR E”; (be )wronged“H
TCEHO A, BORAE, ERAR.

50) The upside is the possibilities contained in knowing that everything is up to us:; where before we were experts in
the array of limitations, now we become authorities of what is possible.

(%K) FHyIsm, R U\/—J TR MNA), o F i R
[EATY AA)EE B0 5 IERPNA IS E4). F4A) 1 FFN The upside is the possibilities; F-) 2 FETH we
become authorities. i 2547174415 contained in knowing that everything is up to us )5 & & 151211 possibilities,
H1 k% that MA)H knowing I E1E . where 5| FiEARTENA), KR“EHIR, RE”. whatis possible /1] of
M=, 2 RE KB authorities. where 515 HLEARIE WA FERIBE L DOE T, 4RI H I [A]F]17] before A1
now HIXTEE IR R
(37T ] upside” CREXEJRITIAD) A —T, 1EM™; beupto “H...... YesE; BERT; array of limitations*— £ 4/
FIRBRYE, S RMRYE”; authoritiesBUR (A1) , HH”
—. AXEFE

B ARSI (RN — R R B IE R FRAFE", Bl 7RI A EER R4
TAEE . XAFIRESZHE 7 BRI 08 XL

46) XABWIDTERAE T, M “TATIFIENLEE A, Rt E S 5 R BAR X — VAR, FEHER T HE
WHIE. BN KZHAII N, BIFPR 7 B0, BrERATA AT DOk BARRS R ER S5 1 . IXFELIK, FRAIT
AR T DLSE A —HE . SRT, AR, EEIRFEIR—R, EEmiT . 47) RERNIET ] L
A AR AE Z ) IX B i, 3 S FRAT T S AN BT o — A i . <R A AR LE H O A B SR
2>

T FECEA— SN VA S CE N E L, e ag v, “FRATR G A S AT ZER, 2N AL
Ao R U R N ARAE N — A NS SR SME SO A &, ARG, RSN T ). iR
A5 B

TAEI'JIZ ZK%ZﬁﬁutH% *Bﬁ\ﬁlﬁ?%ﬂlj?miﬂleﬁéﬂ’JMﬁ “}TiiTIE;éL/\TfﬁzET%/TA 48)
5 % T o

SR ﬁU%mﬁLﬁﬁmﬁ@%%#&% B ﬁﬂﬁ,% %Zﬁ% %ﬁkm&ﬁ%TT ﬁ@%
fIble. IR NA DU AT O AR RE R, A NRAN T RERAS 2D . 49) MR bt A 17
R K RE M e, I R FAT9E45 B B2 TAR”, A KA EEH SR S5 3R H O A, RZ
fAdlEE R A, FEMEFHAEELEE — DN E .

VAeR) R, XFEATMIR, BATHEER&ET B S AGER& T AN, & —m2 R . 500
HEE%XE? T%T Wﬂm&%&ﬁﬁa,wﬁT%%T s BEHTBA TG M ER LK, B

Section I1I ertmg
Part A
. HERR

IR FHSCH H BORE A R HEARE . HERE(E 2 WS A HERE IS NS S 1

AR R I K — R, UL XX R . @ H ARG RERE: SEXNR (a
friend) , 515 HH) (recommend one of your favorite movies) , {54 E/R PN % (reasons for your recommendation) .
Tt B R R AR o D S R T TR SR A

LEMN R ATV A= BRI BB, BEEAAES, TR SE H B, w7 UG R A A
HEFEVR BRI LR o B8 BONEERIERR R T, I\ 2~3 DNT7TH i VR T DAHERF X 0 s i 5L DR o 765 36 — B
—EEATIHEAR, WEREMZMEZM, mESHEHIZBEEESIE, FToaEy ] FBghREn
THEEH ’J?ili%ﬁdl]ﬂ’la WANEEE, BB, BOOERE, JMMERE, fE5H.

MBI A B, X — R AR AR, R AR AT BONRER, (RSB RS, PUARIFIN A E
A HIE T o
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—. BHEWEX
Dear Tom,I am writing, without hesitation, to share one of my favorite movies,Forest Gump, with you, which is
not only conducive to your study, but also beneficial to your life.
For one thing, the beautiful language in this original English movie may contribute to your study of English in
listening, speaking, reading and writing. For another thing, the profound cultural elements implicit in the scene will
equip you with foreign cultural background and, above all, enrich your daily life.
Would you like to see this movie after my recommendation? Remember to tell me your opinion about the movie. |
am looking forward to your early reply.
Yours,
Li Ming

=, BEEYS

HWH =BRAER, SEEE, EEEER, SERW, A

BB RUISERNHR R R BRI E AN

I am writing to you to recommend ... for ...

I take great pleasure in recommending to you ... as ...

BB RS A IR o

On the one hand,...On the other hand,... WA EEFRH ... ;

=BG HRER, SRR, TR,

I am convinced that you are willing to see this movie after my enthusiastic recommendation.

Part B

—. HEER

ARIRKAE SN R — EAHERIE IR IR . M0 AE 1991 4F. 1999 4 ALK& 2000 #4751,
T LA 2 25 AR R AN A . T H. 2010 SEH A RS0 2002 SEF A IR — 2, B, HEEIEMRE
SR 3K RN 5 YRR 25 A2 B2 ST AR AR ) 3

MECRBUS M B GK. BE— BaiR EE, RN E e E S TR, 5EBRARANABT R EAE
5, —JTHAEBIEEE, J—J7H, BHERAEER R B0 W] DLEARR B, ] ATF L s
MR, BN R SCE BRG], — AL, . B/ =R RS EREANS, WA EEH
e R —AREHT, RIS 45 e — AR, BT DU S — AT I e, R R R IRER
9 BE R R R R . W RABIRE 2-3 B SRR T AT DU BRI, T DUR R IR BE S
A EA] BE RN AR foeJm— BUb g e il R ) 7 S B R it o
—. BHEWEX

The terrible scene depicted in the cartoon shows that some people in our life still lack the awareness of
environmental protection. The picture illustrates that two tourists are chatting and eating happily on a boat and casually
throwing their rubbish into the lake which is full of litter and waste. The drawing sets us thinking too much due to its
far-reaching influence.Nowadays, though the awareness of protecting environment is being accepted by more and more
people, we can still see many unpleasant scenes especially in scenic spots. Why does this phenomenon arise? Many
factors are accounting for it. First and foremost, to some people, the consciousness of protecting environment is still
not so strong. They may not think it is a big deal to throw rubbish everywhere. In addition, the environmental
management system isn’t so satisfying. For example, in some places there’re few regulations or the implementation is
seldom performed actually.

From what has been discussed above, it is urgent to take some effective and relative measures. In the first place,
we should continue to conduct more propaganda in communities and schools so as to let people realize the importance
of protecting environment. In the second, more rules should be made and carried out by the government to restrain the
conduction of destroying environment. People should work together to create clean and beautiful surroundings.
=, AfgAR
The terrible scene depicted in the cartoon shows that...The drawing sets us thinking too much due to ...

Many factors are accounting for ...
From what has been discussed above, it is urgent to...
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